=
MASTER OF BUSINESS ADMINISTRATION
(FOUR SEMESTER PROGRAMME)
CHOICE BASED CREDIT SYSTEM
INTERNAL ASSESSMENT = 1A; END-TERM ASSESSMENT = ETA
COURSE STRUCTURE AND SCHEME OF EXAMINATION
(Semester 1 & 11 common for all courses)

Semester — |
Fper Cowse OB LT P Credin JAYETA
Code
MBA 101 Principles and Practices of CC 3 - - 3 40+60

Management
MBA 102  Managerial Economics cC 3 3 40+ 60
MBA 103 Accounting for Managers CcC 3 - - 3 40 +60
MBA 104 Statistics for  Managenal CC 3 = = 3 40 + 60

Decision Making
MBA 105 Business Environment cC 3 - - 3 40 + 60
MBA 106 Business Communication cC 3 - - 3 40 + 60
MBA 107 Computer Applications CcC 3 - - 3 40 + 60
MBA 108 Seminar‘Add-on courses AE&SD - - | | 100 + 00
MBA 109 Assignment\Add-on courses AE& SD - - | | 100 + 00
MBA110 Comprehensive viva-voce cC - - 4 4 00 + 100

(Virtual Credit)

Total 24 6 30

5 WS %
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Semester — 11

Paper Code

MBA 201
MBA 202
MBA 203
MBA 204
MBA 205
MBA 206

MBA 207

MBA 208
MBA 209

MBA 210

T
Marketing Management
Organisational Behavior
Research Methodology
Operations Research
Financial Management

Introduction to Sustainable

Development
Human Resource
Management

Seminar \Add-on courses
Assignment\Add-on
courses

Comprehensive viva-voce
(Virtual Credit)

Total

RIS

8 &
CC
cc
&
CC
ce

e

AL & SD
AE & SD

& b

L.

wwww‘w;

e

21

T

3

L

lad

L

27

P Credit IA+ETA

40 + 60
40 + 60
40 + 60
40 + 60
40 + 60
40 + 60

40 + 60

100 + 00
100 + 00

00+ 100

e
W

b



Semester, 1 and 1V
1. MBA General (Dual Specialization)

SEMESTER - 111

| PAPER COURSE CIESS L T P CRED IA+ETA |
CODE ITS ',
MBA 301 Total Quality Management ee 3 - - 3 40 + 60
MBA 302 f:'ntrcprcn'curship-:rmlfl_".*;na'lhll Business e i . £ 3 40 + 60 =
| Management
MBA 303 Business Legislations | ¢C 3 SEESH) 3 40 + 60
MBA 304 Specialization Group - | Elective*0l | ELECTIVE |3 - - 3 40 + 60
(MKOI/FMOIHROL Y
MBA 305 Specialization Group - | Elective*02 | ELECTIVE [ - - 3 40 + 60
(MKO02/FM02/HK02)
MBA 306 Specialization Group - 11 Elective*01 | ELECTIVE 3 - - 3 40 + 60 _
(MKOI/FMO1/HRO1) { 1
MBA 307 Specialization Group - 1l Elective®*02 | ELECTIVE @ - 5 3 40 + 60 '
(MKO2/FM02/HR02)
MBA 308 SeminariAdd-on courses AE& SD** | - | | 100 + DO
MBA 309 Assignment\Add-on courses AE & SD** | s 1 1 100 + 00
MBA 310 Summer Training Viva-Voce (Virtual cC o = 4 4 00 + 100
Credit)
" TOTAL 21 6 27

o &

s
i'k}x\J/
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e



SEMESTER - IV

| PAPER [ COURSE RS LTy e | CRED  IATETA
CODE | | ooy WNERE,
[ MBA 401 [ '_§tmegic Management e, . 13 —[_ _'-__j_'.____L_S______"__f:__?_'__"‘
TMBA 402 Management Information System | CC | 3 - |3 s
"MBA 404 Specialization Group - 1 Eleciive®03 | CC 3 J= 4= 1|3 40 + 60
t' (MKO03/FM03/HRO3) I l i
| MBA 404 Specialization Group - | blective*0d | ELECTIVE |3 |- [- 3 | 40 - 60
J | (MKO04FMO4 HRO4) I | -[ l l
{ MBA 405 Specialization Group - 11 Elective®03 TELECTIVE 3 3 40+ 60
‘-L (MK03/FM03/HRO03)
' MBA 406 Specialization Group - 1l Elective*04 | ELECTIVE | 3 = 3 30 - 60
: {MKO04 FMO04 HRO4) !
MBA 407 Open Specialization _[GENERIC |3 — 30+ 60
{OP1/OP2/OP3/OP4)) ELECTIVE
MBA 408 Seminar Add-on courses AE & SD ** - il 1 L 100 - 00
MBA 409 Assignment:Add-on courses AE&SD*™ |- 1 1 100 -~ 00
! MBA 410 ! Comprehensive Viva-Voce (Virnual cC i 4 14 |00 - 100
:- Credit) i
TOTAL 21 6 |27

# In case of dual specialization only three stcams namely finance, human resource development and marketing will be

offered. The students will have to opt electives from these three baskets only.
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1II. MBA FA/HRD/MM/BA
SEMESTER - 11
| PAPER  COURSE CIESS L L
| CODE b |
| MBA301 | Total Quality Management cC L /B/-i " _“’_J___}
‘ MBA 302 Entreprencurship and Small Business < 3 - 5 3 | P '
E Management , -_______-______W____i’
TMBA303 | Business Legislations & "_ME' : 3 i
MBA 304 | Specialization Group - Elective®0l ELECTVE D = 17 i
(FA HRD NN BA) I - i
MBA305 | Specialization Group - Elective®02 | ELECTIVE 3 T3 | 40+60
(FA/HRD'MM/BA)
i MBA 306 | Specialization Group - Elective®03 ELECTIVE B - |3 | 90 +80
(FA'HRD MM BA) . |
NMBA307 | Specialization Group - Elective®06 | ELECTIVE 3 = .13 30 + 60
(FA/HRD/MM/BA)
MBA 308 Seminar Add-on courses AE & SD** - 1 | L 100 - 00
MBA 309 Assignment'Add-on courses AE& SD** | 1 1 100 + GO
MBA 310 | Summer Training Viva-Voce (Virtual {  CC - g 15 [ 00+ 100
| Credit) | li
TOTAL 1 & 27
# FA- Financizl Administration
HRD- Human Resource Development
M>M- Marketing Managemeni
BA- Business Analytics
X v y
N R
S




SEMESTEN 1Y

PAPER
CUDE

MUA W2
MBA 404

[ MUA 404

“MBA 408

“MBA 08

MBA 401

MDA 400 |

ISP N P

COUNNE

Birataglo Manngeriont
Mgzl Tdeition "y shein

Specialization  Group

(FA/HRID/MM/ISA)
 Spedkilizntion Gronp
(FANIIDIMMIIA)

' Npecinllzation

(OPHOP2OPVOPAY)

Seminor Add-on conrses

ke “"’Kﬁu‘l};’nmémwmmn COUTsEs

S PRSI

Comprehensive

Credin)

IR T——— P *

TOTAL

|l tive* 0%

(IKik

e
(f

Idusetive®i s (ol

(FA/HRI¥YMM/IA)

17 Specintizntion Croup - Floctive®od | 110C TV
(FANRO/MMIA) |
Kpeelalization  Croup Flectiva* 0’/ | ELECTIVE

LRIV

CENERIC
FLVCTIVE,

Al &SI
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I cise of MBA FAHREYMMBA students will hiave 1o like @hghid comirvas Fiedi the raspeitin e sproccals fidieon braia

For example, o student of MBA I'A will hisve to study the firest Tour comitses Listed i Binancs groug in Sermester 1L aa

the temalning four courses in Semester 1Y




& MBA MK 05

L. MBANMK

SEMESTER

ra
H

MUBA MK 02
SEMENTER
3. MBAMKR 03
SEMESTER

4. MBADMKN 4

SEMESTER

6. MBA MK 06
T. MBA MK 07

8. MBA MK 08

1.MBA FM 01
i SEMESTER

| 2MBA FM 02
© SEMESTER
T 3IMBAFM 03
. SEMESTER
| AMBA FM 04
| SEMESTER
?I"s'.mi}{"tv‘"m 08
| SEMESTER
I 6.MBA KM 06
- SEMESTER
L LMBAFM 07
| SEMESTER

BMBA FM 0%

CONSUMTR BEHAVIOUR i m
[
INTERNATIONAT MARKETING i ni
|
INTEGRATED MARKE NG COMMUNICATIONS n
SERVICE MARKL TING Iy
RURAL AND AGRICULTURE MARKE VING 1
SALES DISTRIBU TION MANAGEMENT ]
PRODUCT AND BRAND MANAGEMEN A%

S ﬁ.-\ TEGH MARKETING

GOODS AND SERVICE TAX

SECURITY ANALYSIS AND INVES TMENT MANAGEMENT

I; i
FINANCIAL RISK MANAGEMINT I
FOREIGN EXCHANGE MANAGEMEN n
MICROFINANCE m
CINDIAN FINANCIAL SYSTEM n
PROJFCT MANAGEMEN T n
GLOBAL MERGER AND ACOUISTHONS I

ey

f}& f

£



1 MBA MR 8 HEOMAN RiSOLMCE WD ORGANIZATIONAL - 1TF

SEMENTEN DENTLOPMENT
. VIENING FIURIAN RET ATHONS m

LOoMEBAY IR 82 FECoAE FRAMEWORE GOV ENING
SEMENTEH PARI-1)

UOMBA R ) PERFORMANCT MANAGEMENT SYSTTM "
SEMENTLK

4 VMBANR 4 HUMAN RESOLRSE PIANNING "
SEMENTER

5 MBAHR 08 COMPENSATION PLANNING n
SEMESTER

6. Mba IR 06 LEGAL FRAMEWORK GOVERNING HUMAN RELATIONS I
SEMESTER IPART-1H

7. MBAMR 07 i STRATEGIC HUMAN RESOURCT MANAGEMIE N n
SEMESTER

K MBAHR 0§ URGANIZATIONAL THEOKY AND DESIGN v
SEMESTER

MBA OP 61 PRODUCTION AND OPERATIONS MANAGEAMEN, | m
SEMESTER

2. MBAOP 02 SUPPLY CHAIN MANAGEMI N | n
SEMESTER

5 MBAOP 03 FINANCIAL ECONOME TR S =
SEMESTER

4. MBAOP 64 OSTRUCTURAL FOUATION MODE | 1N =

SEMESTER

Notes:

1 *CC=Core Course, Al Ability I'nhancement and S-Skl Developmen

¥ 1l
2. The MBA Full ume is a dual specialization course. Students ha o 1, seledt twa

WL Aot
streams fur dual specialization and select twao Papers drom cach siream e Semoster 1 pinad
Semestes |y ‘\n the given order

1 '.r .'
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(Wunlowsa Administration (MBA) (Full Time] (MBA PT.. hitps://mail-attachment.googleusercontent.com/attachment/w/0/%u...

3, First year syllubus is common for MBA FT, MBA FA , MBA HRD and MBA BA.

4, The Scheme of Assessment (including Marks of Sessional. minimum Pass Marks. Division of

Exumination) & Seheme of Promotion 1o next Semester will be Governed by Ordinance 14.
S Summer training and comprehensive vivi will be conducted by external expert.

o Practical course evaluation will be done by internal and external expert.

BLUE COLOUR FONT INDICATES CHANGES MADE
IN BoS DATED - 16.06.2022
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Vaster of Business Adnvnistration (MBA) [Tull Tine] [MBAFT.

MBA 101- PRINCIPLES AND PRATICES OF MANAGEMEN i
03 Credits

Course Objective: ,
" " . " 4 ave a1 b SI COVerV 1eWw

The student s able to comprehend the functions of management and have a basic

of the vrigin of this field of study.

Learning Qutcomes:

8 Students will be able to integrate management principles into management
Practices.
Students will be able use CPM and PERT in planning process.
3 Students will be able to do forecasting through various statistical tools.
4 Students will be able to do allocation of resources through budgeting.
5. Students will be to determine the nature of organization structure viz, organic or

mechanistic struciure,

6. Students will be able to apply imventory control methods.

UNITI

Management:

Concept: Nature, Importance: Management: Artand Science: Management as a Profession:
Management Skills, Levels of Management: Approaches to management- Classical
approach, Behavioral Approach: Quantitative Approach and Comtemporary Approaches:

Measurement of Corporate Social Responsibility,

UNIT U

Planning:

What and Why of Planning: Types of Plans: Planning Efectively: Application of PERT-
CPM in Planning and its importance: Technigues for Assessing Fnvironment; Forecasting:

Regression: Techniques for Allocating Resources- Budgeting,

1t

toof 120
L1 [T BT A B T '\l l

35 A e e i ey s e =




1] 1
| At et '

[~ y .
“Pusiness Whministation (MBA) [Fall Vime] [MIA VT Il hanent govglanereoi BLEwD

UNIT 1L
Decision Making:

. ; delan:  Rult Jed
The Decision-Making Process: Managers Making  Decision: Rationality,  Bounde

i o PIVT i Aiiteeiment, e il
Rationality. Role of Intuition and Role of Evidence Based Managements Types ¢

% § ‘ i i i ¥ " M i YT I\"' N
Decision-Making Measurement ol Biases & Frrors with Stihisic al tools: Effective

Decision Making.

UNIT LV

Organizing:

Designing Organization Structure-Work Specialization; Departimentalization; Chain ol
Command; Defining the Span of Control; Centralization and Decentralization.
Formalization: Identifving Mechanistic Structures and Organic Structures; Contingency
Factors affecting Structural Choice: Traditional Organizational Designs: Contemporary
Organizational Designs: Functional Structure, Divisional Structure, Matrix Strueture,

Boundary-less Structure: Leaming Organizations.

UNITV

Controlling:

Concept: Process: Controlling for Performance ~ Coneept; Measuress Organizational
Productivity. Organizational Effectiveness, Industry and Company Rankings: Tools for
Measuring Organizational Performance- Feed forward/ ConcurrentFeedback Controls:
Financial Control:  Ratio  Analysis; Informational - Control: Balance  Scorecard:

Contemporary Issues in Control-Adjusting Controls for Cross Cultural Difterences:

Warkplace Concerns, Workplace Violence,
Note: All above course content should be covered through real life case studies

Suggested Readings:

Stoner. JLACE, Freeman, R . & Gilbert, D, R, (2001 o Manavement Pearson b ducation i

i bh My ORI
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s MBA 102-MANAGERIAL FCONOMICS

o pedite

Course Objectived

Ihe student is able 1o be abreast with crucinl coneepts of dermand and supply immly <

market analy sis and national wnaly sis

Learning Outcomes:

1. Students will be able 1o use exeel inshoweasing [ of Demand & Supply and their
elastivities,

2. Students will be able to use excel in demonstrating nature of virious costs, prive
determination in diflerent competitive seenarios and forecisting

3. Students with the help of excel will be able 1o find a right blend of two variables in
determining output

4. Students will learn to measure national income, unemployment and Inflation,

UNITI

Introduction to Econuomies: Nature and Scope of Managerial [eonomiest Significance in
Decision-Making and Fundamental Concepts: Objectives of a firm, Utility and its 1y pes
Demand Analysis: Law of Demand. Exception o the Law of Demand: Determinants of
Demand: Market Demand versus Individual Demind. Shifts in the Demand Curve,
Elasticity of Demand: Price: Income; Cross and Advertising Flasticity, Use of Flastiginy
of Demand for Managerial Decision Making: Measurement ol Elasticity of Demand - Point

Elasticity and Arc Elasticity: Regression and Elasticity of Demand,

UNIT I

Demand Forecasting: Regression Analysis: Interpreting and Potential Problemes in
Regression: Time-Series Models: Fitting a Simple Frend: Barometnie Models: Forecasting
Performance.

Supply: Meaning, Significance and Methods, Supply Ay s Eaw of Supply s Marker
Supply versus Individual Supply: Shitts in the Supply Curve

Sunply and Demand Together: Lquilibriom. Three Steps e Analy ey Clianges i

, \,f/ K
\'\ r -\“L._y y
H-'N t’—/ s
O
1.

n

Equilibrium.

TR
Bips gl aftaehinnent o bensein aita il g e litwnty

fi 1y

iy

O A L |




-

Master of Business Adinisiration (MIRA ) [Full Time] [MB A Wi e ol harent ooy RETOmIem Lo L

" 3 i ; ity the
Flasticity of Supply: The Price [ lasticiy of Supply and It Determinants, Uoimpiiig

Price Elasticity of Supphy and s Uses for Manggerial Deeision Making

UNIT |

Production Coneepts & Anahvais Pasduction Tunction, Single Vanable Las of § wishie
Proportion: Two \ ariables Law of Returns o Scale, Cobb-Doaglas Production Fuction.
Cost Comeept and Analy sty Short-Run and Long:Run Cost Corves and their Managet ral
Use

Market: Equilibrivm and Average Revenue Coneept,

Market Structure: Porlot Compettion, Features: Determimation ot Price and Outpagt
under Perfect Compatition,

Monopoly: Featres: Priving and Ouput Determination under Monopols

Monopolistic: Features: Price and Output Determination under Monopolistic Competition:

Prosduct Ditferentiation; Price Discrimination,

UNIT Y

Oligopoly: Features: Quantity  competition=A Dominant Firm; - Competition among
Symmetric Firms,

Price Competition: Price Rigidity and Kinked Demand; Prive Wars and the Prisoner s
Dilemma; Price | eadership

Pricing Strategies: Price Detemunation; Full Cost Pricing; Product |ine Pricing; Prce

Skimming: Penctration Pricing,

UNIT Y

National Income: Concepts, Measurimg the Value of eotome Actin iy through Ginoss
Domestie Product, GO Detlaon, Real GDP v Nominal GDP, Other Measures of nvome:
Employment:  Kevnes Theory ot bmployment. Measunng - Johlessiess trouch
Unemployment Rine

Inflation: 1y pes, Causes and Measirements Business Cycle, Profit Con b amd Mo

Theoties of Pratity, Dvmame Sarplos Theony . Risk & 1 neertamis Wearme Theon and

Innovition Theon.

/f'-
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Note: All above course must also be taught using MS-Excel functions and graphical

representations,

Suggested Readings:

Baye. RN & Beli, ROy (20000, coommomiey aind business straregy. New York:
NY MeGmm-HiL

Oamadaran, S (20100, Managernal Econonies. India: Oxtord University Press.

Dwivedi, D198, Maagerial cconomics. - Vikas Publishing House,

Mankiw, N, (20100 Macroeconomes New York: Worth Publishers.

Mankiv, NG (20000, Privciples or Microeconomics. South-Western Cengage Learning.
Sahvatore, D & Brooker, R, F. (1993). Managerial cconomics in global ecanomy. New
York: MceGraw-Hill,

Samuelson, W Fo & Marks, S, G, (2012, Managerial Economics. John Wiley & Sons.
In¢.
W
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UNIT I
Hasles of Finanein) Avenaniingi
Ml Seopws Fanetions ol Pinnelin) Acerntigg oot aind Minigemsit Ascomning.
Difterence between ook Keeping and Aceanting GAAT Finincinl Ackounting:
Coneoptn i Conventiong,
UNIT I
Double Entry System!
Preparation of Juurmial, Ledger wml il Walance, Progantion of Vol Aceos; | radinig
Profit and Lose Account; [alie whwul with Adjustinent D itngs, Probidesis of Vi)
Acgomts with Adjustment,
UNIT I
Vingnelal Statement Anulysh wndd aidor Annlynlst
Muinl g, Bigniflcame il 'lywh ol Pirsneial Ststopivin Anilysis, Coangriring 1 iianicinl
[histin Aderims € opnpainies: Slalemients I Conmpmnidbve i Conaittien Sse ot Peaipyg ol
astior el Wb Adinlyoin, ¢ laaol fiention OF Mation [ leguictiny Wtio, € apntil Sage s Mo
fistiservad Batic wnd Proditabihitg Watio,
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ULNIT IV

Funds and Cash Flow Analysis

Funds from Operation; Sources and Uses of Funds: Preparation of Schedule of Changes in
Working Capital and Funds Flow Statements: lts Uses and Limitations: Cash Flow
Analysis; Cash from Operation: Preparation ot Cash Flow Statement: lis Uses and

Limitatons: Distinction between Funds Flow and Cash Flow

UNITV

Cost Accounting

Flements of Cost: Types of Costs; Preparation of Cost Sheet: Standard Costing: Variance
Analysis: Material Variances: Labor Variances; Simple Problems Related to Material and
Labor Variances Only: Marginal Costing: Marginal Cost and Marginal Costing:
Importance; Break-Even Analysis.

Suggested Readings:

Garnison. R. H. (2017). Managerial Accounting (15th ed ed.). 15th ed. Boston:
Irwin'McGraw-Hill. Griffin. Ricky. .

Gupta, A. { 2004). Financial Accounting for Managemeni. Delh: Pearson.

Kuppapally, J. J. (2010.). Accounting for Managers. PHI.

R. N.(2011.). Financial Accounting. Delh: PH).

Shah, P. ( 2007.). Basic Accounting For Munagers. Delh: Oxford.

A\
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MBA 104 - STATISTICS FOR MANAGERIAL DECINION MAKING

03 Urodis

Course Objectines:

The student leams hoth descriptive and inferential statistics 1o devasion making
Learning Qutcomes:

L Produce appropriate graphical and numencal desonpiive staistics for different

npes of data

14
'

Distinguish between descriptive and inferential tatistics and their uses.

Apply probability rules and concepts relating o disorete and contineous random
varables 10 answer questhions within a basiness content
4.

tad

Demonstrate knowkadge of the importance of the Central Limit Theorem (CL T) and
its applications.

3. Conduct and interpret a variety of hypothesis tests o aid dectsion makmg 0 2
business context.

6. Use simple multiple regression madels o analyse the underhy iy relationships
benween the vanables through hypothesss testing

5 & Use a smtistical package frequenthy usad by practiioners to anah se the data.

UNITH
Basic concept of Statistics: Application of Descriptive and Inforential Statmtics in
Managerial Decision Making: wtilin and limitation of Statstics,

Presentation of Data: Bar Dugrams: Hetograms Froguoney Polvpon: Faoguena
Distribution Curves.

Measures of Central Tendency: Mean: NMedian and Mok and their implications

S T Y TN
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UNItT
Measures of Dispersion: Ranpe;, Mean Devintion: Standard Deviation. ¢ octlicient of

Noarktion (C8 8 Shewness, Kurtosis,

UNIT I

Correlation: Meaning and types of Correlation, Karl Pearson and Spearman Rank
Correlation,

Regression: Meaning, Regression I quations and their Application. Partial and Multple

Correlation and Regression,

UNIT IV

Probability: Concept of Probability and its Uses in Business Decision: Addition and
Multiplication Theorems: Bayes Theorem and its applications,

Probability Theoretical Distribution: Concept and Application of Binomial: Poisson and

Normal Distribution.

UNIT V
Estimation Theory and Hypothesis Testing: Sampling Theory: Formulation of
Hypothesis: Application of Z test: test: I rest: Chi-Square test: Techniques of Association

of Attributes.

Note: All above course must also be taught using MS-Excel functions and graphical

representations,
Suggested Readings:

Herkenhoft, L., & Fogli. J. (2013). Applied Statistics for Business and Management
using Microsofi  Excel. New Yok, NY: o Springer New  York.
https: “doi.org/ 10, 1007 978-1-46 14-8423-3

Keller, G. (2015), Statistics for Management and Economics, Abbreviated, Cengage
l.eaming.

Levine, D. M.. Berenson, M. |, Stephan, D & Lysell, D, (1999), Srarises for
maaagers using Microsoft Excel. Prentice Hall Upper Saddle River, NJ

&,\#’}? @ 19|
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MBA 108 - BUSINESS ENYIRONMENT

(1€ ety

Course Objectiver

e student 1s able 1o look at the envirommentisl forees, both externil uid intestml and Hhwif

interpetion and e el on businesses,

Learning Outcomest

el Micro and pisero factaors alleeting i business

. Stadent will be uble 10 unde

orgunizution,

2 Students will be learning analyzing business enviremment with the help ol
appropriate tools,

3. Learn various laws relevant to business enviranment snd their finplication

UNITI

An Overview of Business Environment
Concept & Types of Business Environment -~ Intemil & Extermnal Eoviromment, Sopm,

Characteristics and Objectives of Business Eoviconment; Linkiges minong Bissiniess

Environment  and - Strategic Management,  Competitive  Structure vl Iniclustiies,

Environmental Analysis and its Objectives; Process and Himitations of Envieonmental

Analysis,

Unit Il

Feonomie Environment

Coneept & Nature of Feonomie Lnavironment, [basic Peonomic System: Lo

Planning: Five Year Plans, their Achievements and | uifures, Feonomie Polivies: hew

industrial policy, I'EMA, Monetury i Tiscal policies; Comsumier Protection Avt and
Competition Fiw: Liberalization, Privatization and Cilobabization ol T Leioiny.

{rends and [ssues,

o il \V

"




Unit 111

Socio-Political Fm ironment

Meaning ot Sowial | Maronment; Need o) assessing Social Laviconment for Business:
Nature and Impact of Culture on Business: Culture and Globalization; Culture and
Organizational Behay jor: Social Responsibilities of Business. Husiness Ithics and
Corpornate Governanee: Meaning of Political Environment: Relationship Between Business
amd Govemment: Feonomie, Planning, Regulatory, Promotional and Lntreprencurial Roles

W Gove . v : - oo i i .
ob Government towards Business, Constitutional Provisions affecting Business.

Unit IV
Technological and Natural Environment
Meaning of Technological Environment: Importance of Technological Developments on
Economic Development in India; Sources of Technological Dynamics: Technology
DrivenBusinesses in India: Role of Technology in Globalization: Cost-benefit Analvsis of
Technological Developments in India: Meaning of Natural Environment: Interface between

Business and its Physical Fnvironment;

UnitV
Introduction to MSME’s
Concept. Evolution, Role and Significance of MSME’s in Economic Deveiopment

Policies for MSME: Challenges and Opportunities of MSMEs in the Current Scenario.
Preparation of Project report on MSME.

Suggested Readings:
Chandra, Prasanna. Projects-plannmg. analysis. financing. amplementation, (nud. ).

David. H. (2002). Entreprencurship. New ventwre Creation India: Prentice Hall,
Desai . V. (2018). Dyvnamics of Entreprencurship Development (6th edition ed.). Mumbai:
Himalaya Publishing House.

Desai. Vasamt: Project Manugement. {n.d.).

Dollinger. M. (2007). Entrepreurship: Strategies aned Resonrces (Ath edition ed. ). Marsh

Public.




MBA 106 - BUSINESS COMMUNICATION
“‘ (_rl.‘l“l"

Course Objectiy es:

The Student is ghle 1O Use variogs modes of communication and understand the purpose
and objectives ot businesy communication

l.c:mting Outcomes:

. Studems wijp learn fine prints of business communication,

X Students will be aple 1o Participate effectively into group discussion,

3. Students wil learn how 1o face intervicws through mock sessions.

4 Students wij] leam presentation skills,

s Students wil] pe able 1o write business letters and official communication.
0. Students will he able 1o effectively use soeial media for communication,
UNIT}

Introduction 1o Business Communication:
Meaning. Need. Purpose and Types of Communication: Process of Communicat;on:
Communication Structure in Organization: Barriers 10 Communication: Galeway in

Communication: 7 Cs of Communication- Impact of Cross.C ultural C ommunication: Use

of Technology 1o improve Business Communication,

UNIT I
Employment Communication:

Resume Writing and Cover Page Drafi, Group Discussions, Internview. Candidartes”
Preparation for Interview. E flective Listening Skills, Mock Interview, Communication
Netwerks. Intranet. Interner, ] eleconferencing and Video Conferencing,

Presentation Skills:

Essential Elements of an Fflecti ve Presentation, designing a presentation, Advanced V isual
Support for Business Presentation. I'vpes of Visual Aid. Appearance & Posture. Pmc[it‘ing

Delivery of Presentation.

30
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UNIT HI

Written Communication:

Purpose of Writing: Clarity in Writing: Principles of I:ffective Writing: Wrnting
Techniques.

Business Letters and Reports:

Introduction 1o Business Letters, Types of Business |.ctier, Layout of Business Lesten

Reports: Definition and Purpose, Types of Business Reports. Reports Writing.

UNIT IV

Group Communication:

Meetings: Need, Importance and Planning of Mectings. Drafting of Notice, Agenda.
Minutes & Resolutions of Meeting, Writing Memorandum, Press Release, Press

Conference. Business Etiquettes — Netiquettes, Telephonic & Table Etiquettes.

UNITV

Corporate Communication:

Definition. Scope. Importance & Components of Corporate Communication. Professional
Communicator Responsibilities, Corporate Communication & Public Relation. Role of

social media in Communication.

Suggested Readings:

Lesikar. R.V. & Pettit. Jr. .D. Basic Business communication: Theory & Application, (10"
Edition.). Tata Mc Graw Hill.

Sehgal. M.K. & Khetrapal. V. Business Communication. Excel Books.

Chaturvedi. P.D. (2006). Business Compumicarion (3 Edition.). Pearson Education.
Sharma. R.C. & Krishna, M. Business: Corvespondence und Report Writing (3rd Edition. ),
Tata McGraw Hill.

Pal, R. Business Commumicartion, Sultanchand & Sons Publication,

Bisen & Priya. Business Communication, New Age International Publication.
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MBA 107 - COMPUTER APPLICATIONS

03 Credits

Course Objective: .
i : ; flective fsseminale

The student is able to use tools of information technology 1o ctlectively disse

information in an appropriate manner.

Learning Qutcomes:

Upon completing this syllabus, students will be able to:

3 Use a range of lookup and reference functions.

2. Customize the formatting of charts in excel.

X Protect data in worksheets and workbooks.

1. Use data linking 10 create more efficient workhooks.

) Use the data consolidation feature to combine data from several workbooks into
one.

6. Create simple pivot table reports,

E Create and edit a pivot chart.

8. LUse the macro recorder to create a variety of macros.

LNITI

Introduction: Computer hardware and software. Framework of computer, input and output
devices. computer memories, central processing unit, types of computer: ty pes of software:

system software and application software, some basic terms related 1o operating system,

UNIT U
MS Word: Some basic terms- 1oolbar. format bar and status bar. insert tables. charts, smar

arts, adding graphics. pages oplions. insert cilations, creating, editing and saving word
document. use of auto text, spelling and grammar tool, creating a cover letter, mail merge,
MS PowerPoint: Preparation of power point presentation. what to include and what not 1o
include in slides. insenting new slide and deleting any slide. use of master sides., insertion

- of figure, graphicxand chans in presentation.
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UNIT -1

Introduction to MS Excel: Understanding Basie working with Lacel. Quick review on

MS | acel Options, ribbon, sheets, Saving Facel Bile as PO, CSV and older version®.

Copy. Cut, Paste, Flde. Unhide and link the dato i Rows. Columins and Sheet: Hsing paste

spevial options, Formatting cells, Rows. Columms and sheets, Protecting and Unprotecting

% ” > iy
cells, rows, columns and sheets with or witho puh‘»\mrd- Page Layoul and Printes

properties. Inserting Pictures and other objects 1n worksheets. Understanding 1 Xita

Consolidation. Consolidating With Identcal Layouls . Consolidating With Different

Layouls

UNIT -1V

Working with formulas/functions:

Lookup and Reference Functions: VLOOKUP, HLOOKUP. INDEX. ADDRESS.
MATCH. OFFSET. TRANSPOSE. INDIRECT ¢1c.

Logical Functions: [F'ELSE. AND, OR. NOT. TRUE. NESTED IF/ELSE etc.

Database functions: DGET. DMAX, DMIN. DPRODUCT, DSTDEV. DSTDEVP.
DSUM. DVAR. DVARP cic.

Date and time functions: DATE. DATEVALUE. DAY.DAY360. SECOND. MINLUTES,
HOURS. NOW. TODAY. MONTH.  YEAR. YEARFRAC.  TIML,
WEEKDAY.WORKDAY.

Information functions: CELL. ERROR.TYPE. INFO. ISBLANK, ISERR. ISERROR.
ISEVEN. ISLOGICAL. ISNA. ISNONTEXT. ISNUMBER, ISREF. ISTEXT. TYPE vic.
Math and trigonometry Functions: RAND. ROU D, CEILING, FLOOR, INT. LCM.
MOD. EVEN, SUM. SUMIF, SUMIFS etc

Statistical Functions: AVEDEV. AVERAGE. AVERAGEA, AVERAGEIF. COUNT.
COUNTA, COUNTBLANK, COUNTIF. FORPFOCAST, MAX, MANXA, MIN. MINA,

STDEVA and Using Data analysis

Ve
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Conditional Formatting: Using Conditional formatting, Using Conditional formatting
with multiple celt rules, Using Color Scales and lcon sets in conditional formatting.
Creating new rules and managing existing rules

Data Serting and Filtering: Sorting data A-Z and 7Z-A, Using Filters to sort data, Advance
filtering options Pivor tables, Creating Pivot tables und using pivot table options, Changing

and updating data range, Formatting Pivot 1able and making Dypamic Pivot Tables

Pivot Charts: Changing and updating Data Range, Tvpes of pivot charts and their usage,

Formatting pivot charts and making Dynamic Pivot Charts

Suggested Readings:
Frandsen, T. L. (2010). Microsoft office exce!. Retrieved from www.bookboon.com
Leon, M., & Leon, A. (2009). hutroduction to ‘omputers (1sted.). Vikas publishing.
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MBA 201 - MARKETING MANAGEMENT
03 ¢ redns

Course Objective:
Ihe student is able to differentially understand the application of marketing mix. and the
broad spectrum of marketing decision in companies.

Learning Outcomes:

I. Students will be able to understand the role of marketing in organizalions.

2 Students will be able to select target segment with the help of STP.

3 Students will be able 1o measure marketing and customer orientation of
organizations.

4. Students will be able to measure customer life time value.

5. Students will be able 10 understand the marketing mix for an organization.

6. Students will be able 1o do segmentation with the help of cluster analysis.

7 Students will be able to assess positioning with the help of MDS.

8. Student will be able to assess the effectiveness of social media and mobile
marketing.

UNIT1

Introduction to Marketing:

Definition. Nature and Scope of Marketing; Marketing Concepts; Marketing Philosophies.
Customer Value- Customer Life Time Value, Practical Problems in Measuring Customer
Life Time Value; Holistic Marketing, Concept of Marketing Orientation- Consumer
Orientation: Concept of Marketing Environment- Understanding the impact of Micro and

Macro environment.

UNITII

Identifving and Selecting Markets:

Market Segmentation- Purpose and Methods of Marketing Segmentation. Leamning the Use
of Cluster Analysis in Segmenting Markets: Concept of Targeting and Positioning-
Problem with Classical Positioming Concept and New Paradigm-Breakaway Positioning.

Reverse Positioning. Stealth Positioning.

1<
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UNIT I
Marketing Miy:

Produet Planning: Produet Mix Decisions, Produet | e, Complexity ”’Mm,mw”g‘ ”.“ b
Product Line, New Produet Development, Produet | ie € yele; Branding, Pricing Decision
Pricing Objectives; and Role of Pricing in Fiem's Profisbility: Major Pricing SArategien
Role of Marketing Channel, Different Distribution Clannel; Pactors Alfecting ¢ hirnecd

, - ) f L j pi O sy
Distribution. Manigement of Channels; Current Trends in Wholesaling and Logis

UNIT IV
Promotion Mix and Bottom of Pyrnmid:
Understanding the conceptof Marketing Communication, Role of Promotion in Marketing.

Determining Promational Mix; Sales Promotion, Personal Selling and Sales Management;
Coneept of Bottom of the Pyramid Markets (BOPMs)- its importance, Role of MNCs i
Bottom of Pyramid, Strategies and € hallenges in BOP,

UNIT V

Social and Mobile Marketing:

The 4 E frame work for social media, Categories of social media, App Pricing Models,
Three Components of a Social Media Strategy, Coneept of Pay Per Click Advertising,
Profitability Model for PPC Advertising; Concept of Retailing and Omnichannie!
Marketing- Choosing Retailing Partners, Types of Retailers, Effective Omnichanne!
Retailing.

Suggested Readings:

Deshpandé, &  Farley. (1993), Corporate  Culture, Customer Orientation,  and
Innovativeness in Japanese Firms: A Quadrad Analysis. Journal of Murkeung. 57(1), 73.
37

Grewal, & Levy . (2017), Marketing (5 ¢d.). McGraw Hill Fdueation.

Jaworski. & Kohli. (1993). Market Orientation: Antecedents and Consequences. Jourmal
of Marketing, 57(3), 53-70.

Kotler, P., & Keller, K. L. (2002), Marketing memagementi (14 ed, ), Pearson,

Prahalad, C. K. (2008). The rortune at the Bottem of the Pyramid Philiddelphia: W lsarton

Schoul Publishing,
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MBA 202 - ORGANIZATIONAL |1|".||A\"IUI‘H
03 credits

Course Objective:

The student leams about workplace behaviour and becomes ace at concepls of individual

and interpersonal behaviour and how they intermesh with organizational productivity.

Learning Outcomes:

Afer passing the course students will be able to:

1. Learn models of urganizulinnal behaviour, pcrcepti(m. urgamizaliﬂﬂal change.

knowledge management, and organizational conflict.

2 Measure -attitude. personality, leadership. stress. and motivation.

UNIT1
Concept, Nature and Importance of Organizational Behaviour: Models of Organisational

Behavior;

Perception and Attribution Theory: Concepli Nature: Process:  Importance;

Management and Behavioural Applications of Perception.

UNIT Il
Attitude: Concept; Process: Importance: Techniques of Attitude Measurement;

Personality: Concept; Nature; Types and Theories of Personality: Shaping O.B:
Learning: Concept and Theories of Leaming.

Motivation: Theories of Motivation: Mativating a Diverse Workforce.

UNIT NI

Leadership: Style and Theories of Leadership- Trait: Belavioural and Situational
Theories: Leadership Styles in Indian Organisations.

: Analysis of Interpersonal Relationship: Group Dynamics: Definition: Stages of Group
Development; Group Cohesiveness: Formal and Informal Groups: Groups Processes and

Decision Making: Dysfunctional Groups: Punctuated Equilibrium Model.
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UNIT IV

it el [istineiive Hhebwevs
Ovpanisational Power and Polities) toneept

Sauices ol owen
ans of Power Dysiun ol Ulsien ol

Power Authon and Intlaence: Paolivival Tmplican

; i ' Al arrens N ng Slrenn
Poveer: [tress Understanming and s Consegueives, Clanmen 0F A Taniaging

UNIT YV
3 Y18 NHTENN
Anowledge Management and Emotional Intelligence i confemparary Bush

Organisation:
Ovganieational Change: Coneept, Nature, Resistanee (o Change; Managing resistance

Iy
Change: Tnplementing Change; Kun Lewin Theory of Chinge

Conflict: Concepts; Sources; Types; Tunctivnality - and Dystunctionality - Conflict:
Classification of Confliets Tty Individual; nterpersondl: Intergroup and Organleational

Resolution of Conflict: Meaning and Types of Grievance Handling;

Suggested Readings:

Fredy L, (200 1), Organizations Behavieorr (12t edition ed)), New York, Mo Graw Hill,
N AL (2016). Organizational Behaviowr (L edition ed) New Dethic Himalaya
Publishing House,

Numar: P& Thakur, K (20110, Texr book of Organization fehavior new delhi: Wisdom
Publications,

Stephen: P. (2013). Organizational Bebaviour (1St edition ed). New Delhic Pearson
Education,

Udai: P. (2016). Understandimg Oveonizational Behaviow Gith edition ed). New Delhi;

Oxtord Higher Education,
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MEBA 200 RESEARCH ME THODOLOGY

0O L s

Course Objective:

1 he stodent leamis the apphicatinog of reseanch o varrans ax Deen of PR

Learning Outcomes: O soccesstul complelnn of the covma stadents wiil he abdc
1. Write a fiterstone review that s nthesises and evalistos hierature i a spectfic ope

area 1o jushily research questions

2 Apphy appropoate rescarch design amd methads 1o address a spevii reseanch

guestion and acknowledie the ethical implications of the rescarch

3. Develop a research proposal as the basis for a thesis
4. Present and detend a research propesal

UNITI

Background:

b Introduction 1o Research and The Rescarch Process
2 Types of Research,

3, Developing Research Questions

4 Contributions of Rescarch o Theony and Practice

5 Rescarch b ihics and integnty.

UNITH

Literature Review:

ke Mdentifving, Accessing and Managing Information and Sciwlarly 1 eratare
2 Academic Writing and Referencing
3. Lierature Review Development

Argumengat }\3!: and Synihesis
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Quantitative Methods - I

! D and Varables.

3 Fhe Nature of Quantitatise Researeh.

3 Dreseriptive and Influentil Sttistics,
4 Sampling.

X, Designing and Coding Questionnaires,
6 Data Entry and Sereening.

? Hy pothesis Testing,

UNITH

Quantitative Methods - 11:

Association: Correlation Coeflicients,

2 Bivariate Regression,
3 Association - Chi-square Tests,
UNIT IV

Quantitatise Methods - I11:

-3 Difference: 1-tests.

5. Difference: ANOVA,

6. Reliability. Validity and Rigour.
UNITY

Report Preparation

9

(Y

TS Y
=

Reporting a Quantitative Study,
Types and Layout of Rescarch Repon.
Precautions in prepaniny the Rescarch Report

Bibliography and Anncsure in the Repont,

b wl ///

It /mii|-ttachiment posmlensercomeny i
il

b 22N ey



menl s 0

Business Administration (MBA ) [Full Time| [MBA F 1. hitps:/miail-attachment googleusert ontent coimn atach

Note: The course has 1o be taught with the help of MS [acel and 1BM SPSS wherever

needed.

Suggested Readings:

Chapman. C. (2015). R for marketing research and anulytics. New York. NY: Springer

Science  Business Media, LLC.

D. R.. & Sciindler, P. S. (2014). Rusiness resedreh methods (Twelfth edition}.

Cooper.
New York. NY: McGraw-Hill/Irwin.

Malhotra. N. K.. & Birks. D. F. (2007). Marketing Research: An Applied Approuch ( 3. ed).

Harlow: Financial Times Prentice Hall.

(20105, The handbook of online and svcal media research tools and

Povnter. R,

techniques for market researchers. New York: Wiley.

Zikmund, W. G.. Babin. B. J.. Carr, J.C.. & Griffin, M. (2013 ). Business research methods.

Cengage Learning.
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MBA 204 - OPERATIONS RESEARCH
03 Credits

Course Objective:

he student learns the application of seleet tools of operations research and how it can be
used for business decision making

Learning Outcomes:

I Students will be able 1o assign jobs to reduced time and cost and maximized profit
and sales.

2 Students will be able to sketeh a graphical representation and classity two-
dimentional linear programming model given in general, canonical and standard form.

8 Students will be able to find minimum cost of transporting a single commodity from
a given number of sources 1o given number of destinations.

4. Students will be able to minimize idle time when scheduling a number of jobs on

two workstations,

5. Students will be able 10 identity the minimum time needed to complete the project,

UNIT 1

Operations Research; Uscs, Scope and Applications of operation rescarch in managerial
decision making.

Decision Making Environment: Decision making under certainty; Uncertainty and Risk
situations; Decision tree approach and itg applications,

Assignment Model: Algorithm and its applications.

UNIT I

Linear Programming: Mathematical formulations of 1P models for Product-Mix
problem: Graphical and Simplex methods of solving LP problem: Sensitivity
analysis: Duality.

Transportation Problem: Various methods of finding initial busic feasible solution and

solution.

LT S SRR | TR Y |
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UNITHI

Game Theory: Concepts of game, Two- person Zero-sum game: Pure and Mixed sirategy
game: Saddle point: Odds methods and Graphical method for solving Mixed Strategy
game.

Sequencing Problem: Johnsons algorithin fur i jobs and two machines: n jobs and three

machines: two jobs and m- machines Problems.

UNIT IV
Dynamic Programming: Capital budgeting problem: Shortest route problems.
Statistical quality control: Meaning: Benefits of SQC: Control chan for variable mean

chart.  R-chart; Control chant for attributes: ¢-chart. np-chart, p-chart.

UNITY
Project Management: Rules for drawing the network diagram: Applications of CPM and

PERT techniques in Project planning and control. Crashing of operations.

Suggested Readings:
Hillier. F. S.. & Lieberman. G. J, (2017). Introduction to Operation Research
McGraw Hills.

Kapoor, V. k. (2013). Operations Kesearch: Quantitative Technigues for
Management. Sultan Chand & Sons .

Taha H. A. (2017). Operations Rescarch. An Introduciion. Pearson education.
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Course Objective:
rmend. financing

H » ey ¥ iy for IMvES
The student is introduced to the concept and is able 10 apply tocks 1

and dividend decision

Learning Outcomes:
i fin=nial
1. Snadent will be able to identify the goal of firm and understand the role of finzx

manager.
2 Student will be able to understand time value of mone: and relationship between

present and future value.
3 Students will be able to use interest rate to adjust cash flow both forward and

backward.
1 Student will be able 10 identify the capital budgeting process.
5 Student will be able to calculate cost of capital of the firm.

UNITI

The Role of Financial Management and Time Value of Money:

Concept of finance. Scope and Objective of Finance. Profit Maximisation vs. Wealth
Maximisation, Functions of Finance manager in modern age. financial management
process. Investment Decision: Financing Decision: Asset Management Decision: Value
Creation; Managing and Acquiring Assets: Financing Assens: Simple  Interest: Future
Value(Terminal Value); Present value: Compound Interest: Single Amounts: Compound

Growth: Discount ratet Capitalization Rate): Annuities: Perpetuity : Time value of monsy

UNITH

Capital Budgeting:

The Capital Budgeting Process: Capital Budgeting and Esuimating Cash Flows: Capial
Budgeting Techniques: Project Evaluation and Selection: Allemative Methods: Paback
Period: Intemal Rate of Return: Net Present Value. Profitability Index: Multiple nterma
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Wates of Retum: Posertin) EHificubfies Dependensy and s fnhrpon. Hahir

Profecte. Multiple Irersal Rates of Ketifn

(RTIELY

ot of Capital

¢ regrail Cost of Capital of the Fietes, ot of Dbt Cond oA Preterred Ak Comt oA Fipsty

fapected Retuem; Factors that can Affect ot oA € sgital, opeaks Lven Yot ad
e N ax Con

Corst of Capital; Capital-Avet Pricing Ve Agpromsty, Coat € A gty Bt
ot LRI

of Debs Plis Risk Premim Approacts. Rationaie for 2 Weighted AvETagEE C

y alue Added (EVA)

ENIT IV

Leverage:

Operating Leverage, Degree of Operation Leverage (X, ) on fis AomeAive [ivissn:
Financial Leverage: Amalysis Degree of Farancial {everage (FLYL
of Vesal Leverage (DTL). (7). and Tzl Firm Risk: Cah-Floa Ability 1o Servics {ocin

Ratios or Probabitity of Cah jrsAvency.

Teasl Leerape 1egiss

Coverage

USITY

Break-Even Analysis:

EBIT-FPS Break-Ever. Break-Even Chan (Selection of the Approact, (napa
seasurement: Towal Cost Curve: Joral Revense Curve. Break-Even Pout. Margin of
Safery j. Calculation of Margin of Safery. BEP in tom of Sales Value: Tyvpey of Brezk-
£ ven Point; Multiple Product § irars and Break Even
Analysis.,

Poirs: Munagevial 1 ves of Breah-Even

Forme of Dividerd. Com:t:pl o Resained Farnings and Plough Back of Profiz. Dividend
Theories and Dividend Pobicy Waltar Model. Cordon's Moded and Madsgham Shiller
“Aediel. Factor Alfecting Dividerd Decsion. vervien of working Capnal Deciion
Comeept. Components. Facun Affecing working Capnal Reuieriend worbing € agatal
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Management: Management of Cash, Inventony and Receivables; Introduction to working
Capital Financing,
Suggested Readings:
Bands. G, ( (2014 Financial Management and Accaunting in the Pubfic Secior
London.kngland: Routledge.
Barr, M. J ¢ (2018)). Budgers and Finaneial Muanagement in Higher Education Hoboken:
NJJohn Wiley & Sons.
Brigham. E. 1. ( (2016)). Financiai Management: Theory & Practice. . Boston: MA:
Cengage Leaming.
Manhew, B. T. | (20170, Financial Management in the Sport Indusiry 1ondon.
England.:Routledge.
Pandey. 1. ¢ (2015)). Financiul Management, 11th Edition. New Delhi. India: Vikas
Publishing House,
K
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Cotise Ohjectives:
P undenstind the s conept o sosiamabiliny amd aoaly o e By it T
AONEEROTAE 1 R W pe ey
Laarning Outeomes
Atker the completion ot s conese, students wall be able o
L Be abile o appranae how sustomabihiy adtects today s Bisineas opatations amd the
SOWiely
b Be able o muonalize how global change, ccosystem degridation amb resonne
linmvitanion will shape business operations of the e,
X Be able tounderstand and mapy sustainabiliey o CNR ol businesoes
4 Coneeptuadize way s and means theogh which businesses can contiibinte towaids
sustainability .
& Able to practive sustainable mitiatives nowy aren of thetr waork
UNIT1
Introduction o the concept of Sustainatiliy 1 business, Reasons tor i EIOWANE Tportie,
benetits to orgamzations amd the Socien, Existing stae off sustivnabilin i the workd
Stlslaitlul\i“l} Pillirs (F v ironmental, Soctal, Foonomie, Gaverinnee),
UNITH
Product Sustaimabihits: Management, Lite Cyele Phinking, Produgt Uite Cagle Managenient
Enviconmental Life Cyele Assessment, The Green maeketing mix, Introdiction 1 sustaimalb e
packuging, concept of life cycle analysisand its impact on product design
Y]
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UNIT IV

Fitrsdia Com o sustalnibile destgng, sistinble designs in ctoation of ceripsitieg v iasitays
Convept ol weo-lubelling and I impaet on consuior cholee, concept of green seasficatuns
feveraped 1o bene it prodict markeling

UNIT Y

Concept of green supply chaln, Tmpact of supply chitln on sustisinability, elements of grean
logitios, concept ol siustialnabiliey reporing

Text Book

I Wlackburm, William, The Sustulnability Handbook — The Complete Munagermient
Guide 10 Achieving  Soclal,  Fconomie, and  Environmental - Responsibilis 12007,
Environmental Law Institute, Washington, D¢

a4 Savite, Andrew, The Triple Bottom Line  How Today's Best-Run € ompanies are
Achieving Economie, Social, and Envirommental Success (2006), Jossey - B

3, Esty, Daniel and Winston. Andrew, Green to Gold (2008), Y ale Lniversity Press

4 Drexter, Hans Sustainable by Deslgn

Suggested Reading:

Blackburn, W. (2015). The Sustainability Handbook — The Complete Matagement Guide
to Achieving Social, Economic, and Fnvironmental Responsibility. Enviconmental | aw
Institute, Washington, DC.

Savitz, AW (2006). The Triple Bottom Line  How Toduy's Best-Run ( SNt are
 Achieving Economie, Social, and Environmental Success Jossey - Biss
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'MAN RESOURCE MANAGEME!
MBA 207 - HUMAN RESOUR A

Learning Qutcomes: %»
i SOUILES 2 t function.
I Students will be groomed i human resources managemen

; ; is and design job
2 Students will be able 1o plan human resources, do job analys

specification. ‘

3. Students will be able to understand the process of selection and recrustment.

4. Students will be able (o understand the fine prints of performance management
system, job evaluation and appraisal process.

3. Students will be able to get insight into various reward systems that can be set to

achieve goals set by management.

UNIT1

The Dynamic Environment of HRM: Introduction, Functions, Scope and ngnmcm of
HRM: Human Capital in organizations: Managing Human Resources in onyanizations: HR
Management Roles: Effects of Technology on HRM: Workforce Din ersiv: HR
Management competencies and careers: Best HR Practices of Top Business organizations
in India.

HR Metrics: Measuring - Employee involvement. Diversity, Competencies.

UNIT I

Assessing the Internal Workforce: Jobs and Skills Audir, Organizationa| Capabilities
inventory,

Using a SKkills Database;

Forecasting HR Supply and Demand: Forecasting Methods and Periods, HR On-the-Job
Discovering What Works with a “skills Database™. Forecasting the Demand for Human
Resources,

Forecasting the Supply of Human Resources:

Measuring Effectiveness Using HR Metrics: HR Score Card, HR Audiy.

W WA
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Ovrganization Imdinvidual - Relations:  1he Paychological  Contract, Generational
Diforoees. dob Samdaction, Lozvalty, amd Commpment: Lovalty and Orgamzational
Comanament,  Indivadial bmployee Pertfomance, Indhividual  Performance Factors,
Iadividhsal Motivation. Management lmplications for Motivating Individual Performance
Retention of Human Resourves' Mythy Aboat Retention, Why People Stay or Leave,
Drivers of Retention: Chamcterstios of the Employer, Job Design Work, Carcer
PO

Employee Absentecism: Types of Absenteeisin, Controlling Absentecisny

Employee Turnover. ypes of Emplovee Tumever: Tumover and "Chum™

HR Metrics: Measuring - Job Satisfaction, Employee Loyalty and Employ ee Commitment’

UNIT Y

Jobs and Job Analvsis: Nature of Job and Work: Position Analysis Questionnaire: The
Multifaceted Nature of Job Analysis.

Job Design/Redesign: classic Approaches 10 Job Design. characteristics of Jobs, Using
Teams in Jobs. Types of Teams, Advantages and Disadvantages of Team Jobs

Nature of Job Analysis: Task-Basad Job Anatysis. competency-Based Job Analysis.
choosing a Job Analysis Approach:

Job Analysis Methods: observation, Interviewing. Questionnaires, computerized system
Behavioral Aspects of Job Analysis: "inflation” of Jobs and Job Titles, Employce and
Managerial Anxicties, Current incumbent Emphasis.

HR Metrics: Writing a Job Advertisement.

UNITYV

Recruitment and Selection: Concept; Recruiting Goals, Factors that Aflect Recruiting
Efforts. Constraints on Recruiting Efforts, Recruiting Sources: online  Recruiting:
Recruitment Aheratives,

Foundation of Selection: Selection Process: Recruitment and Selection Process ofTop
Business Organizations in India;

Establishing the Performance Management System: Introduction: Purpose; The
Appraisals Process: Appraisals Methods: Evaluating Absolute Standard: Relative Standard

it

22,0
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Methods: Factors that can Distort Appraisals; Comparing  Methods of Top Business

Organizations in India,
Stress Management: Models, Types. Technigues and interventions of Stress Management

HR Metries: Measuring - Stress, Performance

Suggested Readings:
Decenzo. DAL & Robbins, S. P. (2010). Fundamenials of Human Resoyrce Management

John Wiley & Sons.Ine.
Mathis, R, L.. & Jackson. J. H. (2008). HHuman Resource Management. Thomson South-

Western,

Rao. P. (2013). Essentials of Human Resource Managememt and Industrial Relarions.

Himalaya Publishing House.
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MBA 301 - TOTALQUALITY MANAGEMENT

Credits 03

Course Onteome:

The student is able to relate 1 the philosophy and significance of total quality management in

the areni ol Business,

Learning Qutcome:
After the of the course students will be able to compare, contrast and use various tools used in

quality management.

UNIT ]
ment. Definitions of quality, Quality philosophies of Deming. Juran and

Principles of quality managc
ensions of quality, Service vs. Product quality. Quality

Cross by, Concept of costof quality, Dim and

business performance Vision Mission statements and quality policy.

UNITHI

Total Quality Management, Evolution of TQM,
Continuous improvement strategies. Deming Wheel, Customer conce
satisfaction index, Seven old QC tools, Seven new management 100ls, Statistical quality control

techniques, Mistake proofing, Capability analysis. Reliability prediction analysis total productive

TOM models. Human and system components.

pl. customer focus Customer

4 maintenance.
UNIT 1}
Quality Circle. 58 principle, top management’s commitment and involvement, Quality management
applications of quality function deployment. Failure

wols for business applications, Pri nciples and

mode and eflect analysis, Tuguchi Techniques.

&\: / 43
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usiness Admmintraton (MBA) [Full

Time] [MBA #1 hitps. ‘maik-atrachment googleusercontent

MBA 302 - ENTREPRENFURSHIP AND SMALL BUSINESS MANAGEMENT
03 Credits

Course Outcomes:
The student has a primer on what he or she would need to do to stant their own business venture.

Learning Outcomes.

» Helps in building the <kills. framework and know ledge of entreprencurship and new
venture creation.
e Helps the students in understand the importance of the planning process and learn

how 1o develop. write and present an effective business plan for a new venture.

UNITI
Evoluion and Concept of Entrepreneurship. Concept of Entrepreneur. Manager. Individual
and Corporate Entrepreneurs. Characteristics of Successful Entreprencurs, Entrepreneurship,

Innovation. Invention. Creativity. Business Idea, Opportunities Through Change,

Entrepreneurship as a Career. the Changing Role of the Entrepreneur

UNITH
Theories of Entrepreneurship - Innovation Theory by Schumpeter and Imitating. Theory of

High Achievement by McClelland. X Efficiency Theory by Liebenste in. Influences On

Entreprencurship Develepment:  Socio Cultural, Political.  Economical. Personal.

Entrepreneurial Success and Failure. Reasons and Remedies. Scope of Small Business
activities in National Econom.
Women Entrepreneurs: Challenges to Women Entreprencurs. Achievements of Women

Entreprencurs. Role Models of Women Entrepreneurs.

47
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Suggested Hegdings:
(i, W (2002, Daragwenseshipe Bow Ventwre Creation it Frentice Hall
Dwsol, V. (20080 e Dynamics of Lisroppencimship Levelupment & Maagomend (01
S ditiony. Mumibial: | Dombays Publishing |l
Dellingur, M. (2007 ) Lmpugonomshipe Stnies sond Kesirees (A1 ity Marsh

%’&ﬂ/ 7 " w

Piatabi atie mr

b '

fa M i LU

S0 i Vi



Nagarajn, Ko 20100 Progecr Managemont (6t dition). New Age ntermational Pyt i

Fanein, S & Gupta, § (2007) Pawepreneneship Development L g

(2 Editiony. New Delln Galgotia Publishing Compuiny

\ \Qﬂ‘\\

o

/
-

49|

616 2022 2 4 Py



-

; i SErCOMEI COrn/mte.
. //mail-atiachment.googeusercon Vst
et of Business Administration (MBA) [Full Time| (MBA Fl.. hitps://mai} ™

N

MBA 303 - BUSINESS LEGISLATIONS

()3 Credits

Course Outcomes:

Lot : weantile law in India
T'he student is able to understand the basic framework of mercantile law in I

Learning Qutcomes:

At the end of this class. students will be proficient in their ability to:

1. Get an insight of the legal environment as it relates to business. focusing on the laws

and legal system of India.
3. Enable cach student to establish a sustainable working knowledge base ol the core

legal terms and concepts necessary for making informed business judgments fhroughout

their subsequent career.
3. Enable students to develop an appreciation of the wide range of legal constrainis which

affect decision making in business.

UNIT 1

Indian Contract Act, 1872:

Objective and Application of the Act (Sec. 1); Types of Contract on the basis of Validity
(Sec. 2); Formation and Performance (Sec. 3-30); Discharge of contract (Sec. 37, 62-64):
Breach of Contract, Remedies for breach of contract (Sec. 73-74): Agency: Modes. of

Creating an agency, Rights and Duties of Agent, Termination of Agency (Sec. 182-201).

UNIT I

Sale of Goods Act, 1930:

Objective and Application of Act (Sec. 1): definitions (Sec. 2): essential elements of sales
of goods act (Sec.4): Condition and Warranties (Sec.11-17);

Nemo dat quod non habet (Sec. 27); Rights and duties of buyer (Sec. 45); Rights of an

/ "

unpaid Seller and Caveat Emptor (Sec.47-54).

W () [
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Partnership Act, 1932
Objective and Application of Aet (See. 1) Definition ol Partnership and partner (See. X
Iypes of Parmership (Sec. §-8); Rights and duties of Partners (See. 9-13); Dissolution of

firm (Sec. 39 44); Limited Liabitity Partnership Act, 2009
UNIT I

Consumer Protection Act, 1986:

Objective and Application of Act (Sec. 1); Definitions (Sec. 2): Consumer Protection
Councils: The Central Consumer Protection Council (See. 4); Objects of the Central
Council (Promote and Protect rights of Consumers) (Sec. 6): The State Consumer
Protection Council and District forum: Objects, Establishment of Consumer Disputcs
Redressal Agencies, Composition, Jurisdiction, Procedure on Receipt of Complaint,
Finding and Appeals (Sec. 7-19); National Commission (Sec. 20-23); Provisions of

Consumer Protection Bill. 2018.

Negotiable Instrument Act, 1881:

Short title and Extent (Sec. 1); Types and characteristics of Promissory Notes ( Sec. 4); Bill
of Exchange (Sec. 5); Cheque (Sec. 6 - 15); Parties to Notes, Bill and Cheque (Sec. 26 -
37): Dishonor and Discharge of Negotiable Instruments (Sec. 82-98).

UNIT 1V

Indian Companies Act,2013:

Short title and Extent (Sec. 1); Definition, Kinds ol Company (Sec. 2); Formation of
Company (Sec. 3); Memorandum of Association and Article of association (Sec. 4-6);
Prospectus, Statement in lieu of Prospectus; Rights and duties of members of’ Company
(Section. 2(34); Share Capital and Debenture (Sec. 43-48): Company Management.
Appointment of Directors, Powers. Duties and labilities of Director and Managing

Director (Sec.149-172).
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UNITV
Intellectual Property Rights Act: ‘
Meaning and Kinds of

) The Patent Act. 1970: Introduction, History.

Meaning of [PR (Sec.2
ement of Patent

nt (Sec.48): Right ol Patentee, Infring

Patents (Sec.$): Procedure for grant of pate . ’
of Copyright. Registration of Copyright.

(Sec.14); The Copyright Act. 1957: History. Meaning
nt) Act (1999. 2002, 2005); The patent

Infringement of Copyright: The Copyright (Amendme

(Amendment) Act, 1999; The Trademark Act.1999.

Suggested Readings:

Kapoor, N.D. (2015), Elemenis of Mercantile Law. (38" Edition) New Delhi: Sultan Chand &
Saons.

Kuchhal. M. C.. & Kuchhal, V. (2018), Business Law, (7" Edition) New Delhi: Vikas Publishing
House Lid.

Chawla, R.C. & Garg, K.. C. (1976). Commercial Law. Kalyani Publisher.
http:/swww.bareactsonline.com/

Mazumdar. A.K. & Kapoor, G.K. (2012). Company Law and Practice. (17" Edition) Taxmann
Publications Pvi. Ltd. '

Datev V.S. (2013) Business and Corporate Law., ( 6th Edition) Taxmann Publication Pvt. [.td
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MBA 401 - STRATEGIC MANAGEMENT

03 Credits
Course Objective:

The student leams the strategies to be adopted by managers based on various matrices and

implementation,

Leurning Outcomes:

1. Identify the factors that impact strategic decision-making implementation and evaluation.
2. Conduct an organizational resource-based situational analysis, including a comprehensive
environmental scan.

3. Develop comprehensive business strategies by identifying strategic options. including a
“what-if” scenario analysis to evaluate action alternatives. make strategic decisions. and
chouvse strategic options.

4. Evaluate corporate competitive positions and develop an understanding of the global
marketplace and its impact on strategic analysis.

5. Evaluate strategic decisions, findings. conclusions. recommendations, and out comes as

demonstrated in effective, professional, and executive style written presentations.

UNIT 1

Introduction, Strategic Management. Business Policy, Corporate Strategy, Basic Concept
of Strategic management, Mission. Vision. Objectives, Impact of globalization. Basic
Model of Swrategic Management, Stratégic Decision Making: Mintzberg’s Modes of
Strategic Decision Making, Strategic Decision-Making Process. The Strategic Audit: Aid

to Strategic Decision- Making and Global Competitiveness.

UNIT I
Environmental Scanning: Industry Analysis, Competitive Intelligence. A Resource-
Based Approach to Organizational Analysis, Core and Distinctive Competencies. Using

Rcwurces o de Competitive  Advantage, Determining the Sustainability of an

WY
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Advantage. Dusiness Models, Value=Chain Analysis.

Capabilities, Basic ( rganizational Structures.

UNIT N
o Strategy - Situation Analysis

Strategy Formulation: Situation Analyshs snd Busines
mary (SFAS). Matrin,

SWOT Analysis: Generating o Strategic Fagctors Analysis Sufiif
Finding @ Propitious Niche: Review of Mission and Ohjectives; Genesating Alterrative
Strategics by Using a TOWS Matrix: Business Strafegics; Porter's Competitive Sirategies.

Nature of Competitive Advantages and Sustainubility,

UNIT IV

Strategy Formulation: Corporate Strategy - Different Levels of Strategy. Low Cost,
Differentiation and Focus Strategies. Corporate Strategy: Directional Strategy; Growth
Strategies: Stability Strategies: Retrenchment Strategies: Portfolio Analysis; BCG Growth-

Share Matrix: GE Matrix: Horizontal Strategy and Multipoint Competition,

UNITV

Strategy Implementation - Who Implements Strategy? Structure Follows Strategy : Stages
of Corporate Development; Organizational Life Cycle; Advanced Types of Organizational
Structures: Reengineering and Strategy Implementation; McKinsey 78 Strategy: Six
Sigma; Designing Jobs to Implement Strategy; Functional Strategy: Marketing Strateyy
Financial Strategy; Research and Development (R&DD) Strategy: Operations Strutegy

Balance Scorccard and Strategy Map.

Suggested Readings:
Grant. R. M. (2005). Cuses 1o Avcompany ( wntemporary Strategy Analysis Fifih Edition.

Malden, MA: Blackwell Publishing.
Hit, M. A.. Freeman. R L. & Harrison, IS AEds ) (2008), The Blackwell Hamdbook of

Strategic Management. Oxford. UK: Blackwell Publishing Lid.
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Kim, WU & Mauborpne, 10 (2008, e (o Stvategry Hhow toe Uty { oot il
Morker Space and Make the Compentions frvelovant, Boston, Mass: Hirvard s
School Press,

Lynche Ro Lo 2006). Corporate siraregy (dth ed). Hardow,  Eogland, Sew Y ork
FEPrentice Hall,

Wheelen, 1.1, &Hunger, J. 120020, Strategic Managenwent ond Business FPolicy Toward

Clobal Sustainabiling (13th ed). Upper Saddte River, NJ: Pearson Prentice Hall
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SYSTEM
nesses

Course OQutcome:

s 10 apply concepts of Systems in the pt:I."»Pt'Cli“f of busi

The student lears

Learning Qutcome:

1. Students will e able to understand the of Manageme

cadership role

mage through informed decision making.

in achieving business competitive adva

Sudent will be able to analyze and synthesize business information

12

facilitate evaluation of strategic altematives.
3. Studens will be able 1o effectively communicate strategi
making.

3. Studem will be able 10 establish and understanding of the various techniques for system

analysis and design.

‘o

Student will be able to develop an understanding of the principles and techniques used in

L

the Sy stem Development Life Cycle.

UNITI

An overview MIS: Definition. The Role of Information System in Business Today. Strategic

Business Objectives of MIS, Relation of MIS with other Academic Disciplines: Operating

elements of an Information sysiem.

SIS concern in file orga nization: Sequential file organization: Hashed file organization. indexed

file organization: File organization 10 suppost Multi-attribute search.

Database Organization: Single Fla file, Hierarchical Database structure; Network database

structure; Relational Database Structure.

UNITH

Management Information System Structure:

Based on Management Activity: Hicrarchy of Management Activity: Information systems for
- 3 !

fﬂft 4] : ‘ i r
: A ( l”“f{i‘l, 'llﬁ]nmt]{lﬂ Sy stem rl'l]' nli!fl:iyt.'”ll.'lll () l."l;“il'lfl L.U"“UI Jlld i"ll’r“]d'
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ic aliernatives 10 facilitate decision
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svatems for siategic Plannimy,

Based on Orvganizational Function: Sales and Marketing Subsysiem. Production Subss stem.
Loyistics subsystems. personnel Subsystem: Financial and Accounting Subsystems. Information
Processing sub system; Top Management Subsysiems, Synthesis of MIS Structure: Somic 155U¢5

m MIS Struciure.

UNIT I

MIS support Decision making process: Payoll Mainces in Statistical Deaision Theory: Uiy
and Indifferences Curves: Decision Trees. Game Theory.

Concept of Information: Definition. Information presentation. Quality of Information. Value of
Information in Decision Making and other value: Age of Information

Human as an Information Processor: General Model. Newell Simon Model. Limits and

Charactenstics of on Human lnformation Processing, managers as information Processors.

UNIT IV

System Concept: Definition. General model and Tvpes of systems: Subsy stems: System siress:
Svstem Change: Prex enting System Entropy: System Concept and Organization: System Concept
Applics 1o MIS: Computer aided software enginecring (CASE 1ool).

UNITV

Systems Analysis and Design: System Development Life Cycle Stages: Initiation Planning;
svstem Analysis: Desiun. Coding and Testing Implementing and Training: Prototyping. Rapid
application Development (RAD): End User Computing. Object Oriented Programming.

Conlemporary emerging technologies: Cloud and mobile computing E-commerce. m-commerce

Internet of Things
Suggested Readings:
Goval. P. D.. (2000), Management Inforowdton Svstem: Monerecria! Penpecines. New

Delhi: Macmillan India Limned.

Davis, B.. Gordon. (1984). Management Information Systems: Conceptial Foundations

Ol M}
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MBA HRM 01 - HUMAN RESOURCE AND
ORGANIZATIONAL DEVELOPMENT

Credit: 03

Course Outcomens:
Ihe stident learmns to apply mten entions of HRD and OD.
Learning OQutcomes:
1 Stadents will be able to desipn training & development program.
v Srudents will be able to conceive & implement performance appraisa

| system in the

onganization.

Students will be able to do career planning and
employees.

Students will be able 1o understand HRD audit and the process involved.
Students will be able to plan organizational development and interventions.

| carcer development plans forth

lak

A=

i

UNITI
HRD-Concept. Goals. Importance; History of HRD in India: HRD Departments and

their Tasks: Qualities of HRD Professionals; Present Status of HRD in India.

UNITH L
Training Human Resource: Nature of Training. Training Need Assessment Training
Design. Training Delivery. Training Evaluation.
Talent Management and Development: Carvers and Carcer Planning. Specific Individual
Career Issues. Developing Human Resources. HR Development Approaches, Management
Development

UNIT 111
Performance Management System: Identifying and Measuring Employee Performance:

Performance Appraisal: Tools for Measuring Performance Appraisal; Competency
Mapping and Competency Mapping Model: Process of Competency Mapping: Potential

Appraisal.

UNIT IV
Organisation |eaming and Leaming Organisation: Knowledge Management: HRD Audit -

Concept and Objectives. Methodology, Preparation of HRD A udit. HRD Score card. HRD
Audit Failures. Case Studies, Current Status of HRD Audit in India.

UNITV
Organization  Development Concept and Definition.  Objectives. Process ol 0D,

Interventions of OD-Sensitivity Training. Survey Feedback. Provess Consultation Team

(o 120
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MBA TIRM 02 < LEGAL FRAMEWORK
GOVERNING HUMAN RELATION (PART-)

OV Credit

Course Onteonme!

e stundent s able 1o ook at the key fws such as Favtories At indostiial Dispuite Act iy
an elements to be taetored during decision moking,

Learning Outeomet

At the end of this elass, studentsowiil be proficient in thelr abitiy

[ Getan insiphi of the Tegal environment as it relates 1o business, focisding on the liwe

and legal system ol Indin,

Fnable each student o establish a sustalnable working knowledge base ol the vore

lepal terms and concepts necessary for making informed business Judgments

throughout their subsequent carecr,

o Students will be able to learn about various relevant faws apphicable 1o business
domain

L]

UNIT |

Factories Act, 1948:

Objective and Application of the Act; Registration and License (Sec. 6 Tealth (See. 1 0,
Safety (Sec. 21-40); Weltare (See. 42-50); Working Hour of Adults (See. S304),
Employment of Young Persons (Sec. 72-74); Annual Leave with Wages (Sec. R3) Dangerons
Process (See, 87- 899 Penalties and Procedures (See. 107),

UNIT

Trade Union Act, 1926:

Objective and Application of the Act; Definition of Trade Union: Registration (See, 3+12),
Recognition(Sec.28n);  Right and Duties of Registered Trade Undon (See 1320
Regulations and Penalties (Sec.29-33),

Unit 111

Industrizl Dispute Act, 1947:

Objective and Application of the Act; Definition of Authorities under this Act; Settlement o
Industrial Dispute; Procedure, Power, Duties and Authorities (See, 11211 Provisions of
Strikes und Lockout (Sec. 22-25) Retrenchment. and LayotT (See, 280250 Untiaiy

abour Practices (Sec. 254 25u);, Penalties (See, 26-31),

i 1
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Unit 1V

Industrial Employment (Standing Orders) Act, 1946:

Objective and Application of the At Fixed Term Employment (Sec 3) Pr. wedure for
Certification (Sec. 5.9, Penalty and Procedure (Sec. 13).

The Apprentice Act, 1961:

Objective  and Application  of  (he Act;  Qualifications  for Being Engzeedasan
Apprentice(Sec.3): Contract of Apprenticeship (Sec, 4): Penod of Apprenticeship
[raining (Sec. 6); Number of Apprentices for a Designated Trade (Sec 8y Obligation of
Employers (Sec. | 1): Obligations of Apprentices (Sec. 12): Pazment 10 Apprentice (Sec.
13): Settlement of Disputes (Sec. 20): Offences and Penaltics (Sec.30)

Unit V

Employees Provident Fund Act, 1952:

Objective and Application; Applicability and Non-AppIicabifir_\- of the Act: Contribution o
the Provident Fund (Sec. 6). Employees’ Pension Scheme (Sec. 6a)- Employee Deposit
Linked :
sheme( Scc.ﬁc);[)c!unninalioncnmoneyducfromﬁmployers( Sec.7):Priosity ofPaymentof
Contributions over other Debts (Sec. 11); Calculation of Emplos ee Pros ident Fund.

Payment of Gratuity Act, 1972;

Objective and Application of Payment of Gratuity Act 1972 Paymem of Gratuiny and
Determination of Amount of Cratuity.

Note: All above acts must be taught with latest amendments by the Govr. Sugeested

Readings:

* Kapoor, N. D. (2011). Handhook of Industrial Lens: Sultan Chand & Sons

* Malik, P. L. (2015). Handbook of Indusirial Law. Eastern Book C ompany.

* Padhi.P.K.(2011). Lubour and Industrial Laws. (2™ Edition) Prentice Hal) India
Leaming Pwvt. [.1d.

* Sinha, Sinha & Shekhar. (2017) Industrial Relations, Trade Unions and Liiciae
Legislation. (3" Edition) Pearson.

* Sen, Ratna (2003). Indusirial Relations in India. Macmitian India

* Goswami. V.G. (2015), Labour and Industrial Laws. Cenral |aw Agency.
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M A HRM 03 - PERFORM WOE MANAGEMENT QYNTENS

-
s { !\‘\i“.\

Course Objectives

Phis course enables the students L

1 To understand the bases of numagomont, natire of performanee kit gemunt
amd its obyjectne,

2 Toayplam the unpact of parfomuned apprasal process on dfterent 1ER

Functions

To analvie ditferent types of strtegies and mtegration of stratesic Hutaan

-~

‘s

Resource plans with busimess plans.

1 To familiavize the Strategic Analvsis and Implementatien Concepts

3 To famiharize strategy evaluation coneept for strategic planning and for
Jdecision making.

1 earning OQutcome:
After the completion of this course, students will be able w:

Fxplain the key HRM functions and vperations

| 3 ==

coneepts
Identity the linkages between HRM tunctions and operations and tornilate
orgamizationzl strategies and structures
Reflect and commient i 2 Wiy that demonsiaies awareness of the ditierent
contexts that impact on the operation of HRAMI

eflect strategy evaluation coneept for strategic planning and tor deaision
making.

)

'J.-

LA

Unit |

Detine. explain, ilustrate and reason with the key human resource nupagament

Introduction o Pertormance Management Concept - performance. performance
appraisal & performance management. Scope, Significanced Diterence between
Performance  Appraisal and Performance Management. Amistrong’'s model ot
Performance Management.




Uit
Pertormanee appraisal process. Approaches Fastios & Teehmigues of pertoraan

appraisal. Appraisal iniery iew

Unit Il

Montormyg and mentoring Intoduction, objectives and principles of \Iumlr‘n:mg
Process, Penadic FOVIOW'S, problem solving and role chhicacy
Unit IV

System Implementation Performance Measurement Approach Building and lcading
highperforming Teams — Team oriented organmizations. Strategics for improving
workplace productivity and performance. Relationship between Job satistaction.
organizational culture, Workplace variables, legal & ethical issues, Mcasuring
Result & Behaviour, Gathering Performance Intormation, Training Programme,

Unit vV
Improving the Performance Appraisal system Counscling, Appraisal Forms and
Process. Accurate Behavioral Consistent. Documientation of Performance Appraisal
significance of pay tor performance. Types of pay for performance, Failure of pay

for performance,

Suggested Readings:
Armstrong, M. (2009). Armstrong's handbook of pertormance managemens- |y
evidence-based guide 1o delivering high pertormeance. Kogan Page Publishers

Ghanekar, A, (2010). Exsentials 10 Pertormance Management System. Everest

Publishing Housc.
Singh, B.D. (2010). Performance Management Svsiem, 4 holistic approach. Fxcel

books.
Chadha, . (2003). Performance Managemene. Nacmillan India L.

Y » A
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MB A HRN (04 HUNMAN RESOURCTE IPEANNING
Cpedlii A

Course Objeetises
Fhas conrse enables the students o
Lo Foounderstand e boasies of huian tosonee plantriemge gbore of B fosetitc

Plannin and models relared b manponser planome s conee s

o analy e ditterent ivpes of eon rommental wnpacts on o resonin

phinmng

Lo understand the concepts of Work Food Aol st e Homate Fosoiee

Planming.

40 To fmbarize some ol the bose coneepts tsed Tar anady sis ol Pl resonses
Supply and deteimmation of manpower needs at both i eosaned e fev |

3. Tounderstand the baste concepts of Thaman Resouree Bitommiation Sy steni

e

Learning Outcome:
After the completion of this course. students will be able o

booAnalvze the stratewie requirements. the system of steaterre planming aind
correlate business plans with strategie plans,

2. Fvaluate corporate level strategics as to optimize business plans in the shortes
as well as longer run
3. Recognize the difterent strategic altermatives and be able to tike appropriate

decisions.

Analyze strategic implementation alternatives for elfective decision kg,

'Jt_-l-—

Fvaluate the new business models and make appropriate plan for turther action

Unit 1

Introduction of Human Resouree Planning and its impact on the Foviromment: C one ¢pl
and Significance, Evolution. Objectives and Steps. Influencing Factors of Human
Resource Planning. Influence of Technological, Social, Feononie and Political
Environment on Human Resource Planning,

Unit 2

Determination of Human Resource Needs: Time seale of Human Resource Forecast s,
Workload Analysis - Time Series Analysis, Moving Q0Averages Method. Exponential
Smoothing Method. Managerial Judgment Mcethod., DcIph Techmigue. Nominal ( inoup
Method.

Unit 3

Analysis of Humun Resource Supply: Wastage Analvsis- Labour Turmos el Indes.

"Qlah:lil\' Index. Cohort Analysis. Census Analysise Manpower Modelos Nk o
1s. Renewal Models. Cambridge Madel. Simualation. Monte €Carlo Simalonion

\““/ by &



]

Replacement Theory.

Unitd .
Resource Planning: Coneept. Detimng and Tmproyy,,

Productsaty and Hunman ¥
Corporate Sickness and s mpact upy,

Productivite, Total Factor Productivity.

productivaty,

Unit S
Human Resource Plannmg Tools Technigues and Information Systems. Concept &

Fechniques of Job Analysis & Job Fraluation. Human Resource Audit and s
Implications. Coneept and Stages, Models. Contents . Features, Current | rends.

Suguested Readingsy:
(Fj‘i;'rilz;uh;u;\:l. DK 013). Human Resource Planning, Fxcel Books.
Ty - . e / * ' 7 ] B j i
L.n :i L;‘:_ ‘n;d. Mcbeath (1978). Manpower Plemning and Control, McGraw Hill,
CON. I, LT - s B Qo . ; S
i Ridge. l.'..,, Luembey & Silver. M. (1983). Manpower Planning Strategy and
echnigites. Prentice Hall India, L
McBey. K. (2015). Stratevie
¥, K. (2015). Strategic Human Resource Planning, Cengage Learning

Sekhri. A (2022 - ; .
(2022). Human Resowree Planning & Audit, Himalaya Publishing House

N
by d
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o Busines Adiiy tration (MBA) [Full Time] [MBA FT.. hitps: ‘mail-attachment.googleusercong, |
I8 \ I -

s ! sxpatriate Pay. Elements of
Iternational Compensation, Execitive Compensation, Expatriate Pay
Fxpatriate Compensation. The Total Pay Model,

Suggested Readings:

Lo Bhatia, D. K. (2000). Compensation Manag

2. Henderson, R, (2007). Compensation

Edition. Pearson Ed,

Newman, 1 M., & Milkovich, G. T

4. Bhattacharyy
Press,

| | \wﬂ%/
RN =4

eoent. India: Himalayas Publishing House.
‘ » iy ]
Management in u Knowledge Based world 9"

-
Al

(2010). Compensation. Me Graw Hill Education,
a, Dipak Kumar (2009, Compensation Management, Oxford University
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MBA-HRM 06 - I,I~'.{.'.‘\I,I-'lt.'\f\ll-'.\\'(ml\' GOVERNING HUMAN

RELATIONS {l’a\l“‘-”}
01 Credits

Course Qutconies

The students become aware of o gamut of Jaws relating o industries i [ndia including
Employce State Insurance Act. Payment of Wages At among others.,

Learning Outcomes:

At the end of this ¢lass, students W il be proficient
as 1t relates 10 business,

in their ability o

I Getan insight of the legal environment focusing on the laws
and legal system of India.

> Enable each student t establish sustiinable
legal terms and concepls necessary for ma
throughout their subsequent carcer.

3 Students will be able to learn about v
domain.

working knowledge base ol the core
king informed  business judgments

arious relevant laws applicable to Business

UNIT !

Employee State Insurance Act, 1948:

Objective and Application of the Act; Principle employer [See.2(] N Immediate Employer
[Sec. 2(13)]: Liability of Employer [Sec.2(a).35(5)40.44]. Sickness Benetits (Sec. 46-
34); Matemnity Benefits [Sec.46(1)b)): Disablement Benefits| Sec. b 1)(e)-51): Medical
Benefits (Sec. 56-38): Discharge of Employment (Sec. 70); Other benelits,

UNITHI

Minimum Wages Act, 1948:
Objective and Application of the Act; Fixing of Minimum Rates of Wages (Sec, A Minimum
Rate of Wages (Sec.d); Procedure for Fixing and Revising Minimum Wages {See.5),
Pavment of minimum rates of wages; Fixing hours of normal working day ete: Wage of
Warker who Works for less than Normal Working Day: Mamtenance ol Registers and
Records: Penalties for Certain Offences.

Payment of Wages Act, 1936:

Objective and Application of the Act; Salary Staties |Sec 10)]: Responsibility tor Payment
of Wages (Sec. 3): Fixation of Wage-Periods (Sec. 43 Time of Payment of anu; 1Sec.
5-6); Deductions [Sec. 7-1 3; Penalty for Otfences (See. 20

UNIT I
The Shops and Establishment Act (Madhya Prudesh):

Objective Qpiicatinn of the Act: Registration of establishiments (See. 6:-8); Shops and

hu

-
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 Rusines Admip; tration (MBA) [Full Time] [MBA FT.. hitps://mail-attachment googleuserconey, O
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w

pip o sstaurants, amd Fatin
Commercial Establishments (See, 9-13); Residential FicAe'h ;R:,:f'l.unr:;m:cmcm uilz'
Houses  (Sec.14-18A)  Theaters or Other  Places  of  Public

; SPeOn Of n(See. 24-
Emertainment(Sec, 19-23A); Employment of Children lemg Person o T’;mfl,(q:c o
25B); Leave with Pay and Payment of Wages (Sec. 26-30); ”‘-'”“"f "'”‘i' ..’ ;‘;}n’ e
330 Enforcement and Inspection (See, 34-43); Offences and Penalties (Sec.44-53)

The Workmen's Compensation Act, 1923: : ‘

Objective and Application of the Act: Employer's Liability for Compensation 158‘-".-3)-
Amount of Compensation (Sec, 4): Method for Caleulating Wages (Sce. 5); Major
Provisions.

UNIT IV

The Maternity Benefit Act, 1961,

Objective and Application of the Act, Employment of, or Work by, Women Prohibited during
Centain Period (Sec, 4): Right to Payment of Maternity Benefit (Sec, 5); Notice of Claim
for Maternity Benefit and Payment Thereof (Sec, 6): Payment or Maternity Benefit in
Case of
L)cathot'a‘f\'unmn[Sec.?J:Pa}-mcnuwacdicaannuﬁ(Scc.8):LcavcforMi.»carriage:l.cave
for lliness Arising out of Pregnancy: Delivery, Premature Binth of Child, or Miscarriage,
Nursing Breaks(Sec, 9.1 )i Dismissal during Absence or Pregnancy. No Deduction of
Wages in Certain Cases(See. 12-13): Penalty for Contravention of Act by Employers:
Penalty for Obstructing Inspector: Cognizance of Offences.

UNIT YV

Sexual Harassment Act, 2013:

Objective and Application of the Act; Constitution of Internal and Local Complain
Comminee: Duties of Employer: Duties and Powers of District Officer

The Contract Labour (Regulation and Abolition Act), 1970:

Objective and Application of the Act: Registration of Establishments employing Contract
Labour (Sec. 6-10); Licensing of Contracts (Sec. 11-15); Penalties and Procedures
(Sec. 22-27)

Note: All above acts must be taught with latest amendmenis by the Goyr,

Suggested Readings:

Kapoor, N. D, (2011}, Hundbook of Indusirial Lew. Sultan Chand & Sons,
Malik, P. 1. (2015), Handbiok of Industrial Law. Eastern Book Company
Padhi. P. L. (2011). Labour und Industrtal Law Prentice Hal) of India | 1.

E o o T R

4

Sinha, Sin!{&\&hclﬁhar 2017y, Industriat Relation, Trade Unjon amd Laber Legislation.

70

71 of 124



* M Esregen (Bl et (WA § §

: () 2 P
R il b, ey s e SRR

W daon Poarson | deasses | sl :
L N Wt R Badeasad Bk s o ke Seow § i Wb Wit e | W

S gL}
B Usmdomane V4 o085 Labwsr wnd badwsssd Low L aaiad Lo v s
WO A s

L e e
E fmpe b s o il e

TR e
\0” , %ﬂj :

o TR
) I s

i |

Tad B

Beoie WEE T g PRy




AVIBA HRM 07 - STRATEGIC HUMAN RESOURCE MANAGE v,

C ourse Ohjectives
s course enablos e stisdongs to

b 1o understand e basaes of Strateexe Huspon Rossmrcd anarmes JFRCEL TR T
humm resource manazoment. and s obgatine . -_—

2. Foexplam the impact of diflorent oos ronments on strsfeene Fumos Ros e =
and the relation between onvrommental  appeassal and ~polcgwe Homam R
Managemien

A Yo analyze dificrem v pos of strateries and mtcpration of  sEacose Hamos Rosso

plans with busmess plans.

&

To tambiarnize the Stea ceic Analyses and Implonertation Concapes.

'h

Fo famibiarize strategy cvuluateon concept for strakcexe plannmne aad fov Rosawn mokene

o2 BELES

Learning Outcome:

After the completion of this course. students = il Be ablke o

Lo Idenufy the key HRM functions and opxTations

2. Define. explain, illustrate and reason with the key human resoures manascment conoepes.
3. Identify the linkages between HRM functions and epeTanons and orpanizanons] <oty

e
structures and culture.

" e,

=%

4. Reflect and comment m a w Ay that demonstrates awaroncss of the difforont conoyis §
impact on the operation of HR\L

Exhibit behavior and pertormance that demonstraes cnhanced compotonee n

C i RKOhwon-

-
2

s

th

making. group leadership. oral and written communication. wntical hinkme, problom-
solving. planning and team work.

Unit 1

Introduction to Strategic Human Resource Management: Detinition. Newed and Irepormance of
SHRM. Evolution of SHR\1L. Strategic Fit: A Conceprual Framework, Disgine

Resource Practices. Theorcical Perspective on SHRML

li\ - }i« I

e T g &

Unit 2
Goal Setuing: A Strategic Path 10 Success- Relationship benveen Vision, \Mission a0 Goad

Scuing. Approaches to Goal Setting. Process of Goal Setting. Chaructenistic of Goul Sttng
(SMART).

Unit 3

Humas Resowrce Evaluavon: Defimion and Ovenview. HRM ond Fion Potsnol
Rationale for HR Fvaluanion. Contemporan Approaches ie HR Fualustion BRalancod
Scorecard, HR Scorecard. Benchmarking and Business Fxcellence Model (BEAL

WS

ol o s

{‘d.
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Suggested Readings

Foarmn AL JU L Brsimesxs Podiov. Motiraw ‘i:il Faucaten Indic T 1

2. Gluock. W FL(1989). Srategic Iamicik pe cpend DeasraeSN e wicv. McGraw- el Edacato
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THEORY AND DESIGN
HRM 08 - ORGANIZATIONAL THEORY AND DES]

Conrse Ohjectives:

Fhis conrae vriables the students 1o
1 P s Arejrial
! e s jury, nalure o O anisatonal
b Toundenstand the basies of Orgamzational Theors atd Design £

desten and n's obyective

L

' somial dosien.
Foesplam the nnpact of difterent env ironmesits on organizstional dossg g r
' i1, i P e Y 1 Pl T sirnan
Lo Toanaly 2 differen tvpes of design principles sed stegration o stale

Resowree plans with business plans,

b

Lo tamilianize the design Analysis and Imiplementation € oncepts.

gy

2 i ; - = . TR A R TIT
o tamnligrize ‘[‘:"'.':'” evaluation concept o slrtugie plmmmg and for decision ol g
Course Outcomes:

After the completion of this course. students will be ablc 1o

Identity the kev Design functions and operations

Define. explain. illustrate and reason with the key human resource management COncepts.
Identity the linkages between HRM functions. orgamizational design strategics. structures
and culture.,

(P N —
. M N

4. Reflect and comment in a way that demonstrates awareness of the ditferent design Priscess
that impact on the operation of HRM.

5. Exhibit behavior and performance that demonstrates enhanced competence in decision-
making. group leadership, oral and written communication. critical 1

hinking. problem-
solving, planning and team work. In organizational design strarcgics

Unitl

Introduction w0 Organizational  Structure  and Theory Meaning and  Nature Work

Spectalization. Departmentalization, Chain of Command, Span of Control. Centralization &
Decentralization and Formalization, Theorics of Organizational Design

Unit 11
Organizational Design Types - Simple, Burcaucracy. Matrix, Vil Boundary less& [ cancr
Auributes — Differentiation & Integration.

Unit I

Organizational Design & Employee Behavior Stuctural Dufference Streoy. Sise
Technolagy & Fovironment. Behavioral Imphicanions of ditterent Organizational 1

s
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MIA MK 01 < CONSUMER ILHAYIOUR
Ot pedity

Conrse Objeetivey
I e studen in able o relate W AN Ol vonsiimer resenre il Ao Gl ok bl i

Lenrning Outeomest

Lo Students will -l vommsmwr bebavior i s viloms comstituents,
e Students Wil e able fo mensore costomer vidie

Yo Ntudentn Wil b able o meaure culture osige Holste de model,
doNtudents s HEBe able to mieisire thtode,

S Students witl b able o meastre personility wnd brand personslity,

O Students will be bl oomensare profile of consumer innovinor

UNIT )

Comsumer Behaylor and Murketing Concepts Development of the Marketing Concept and the
Discipling ot Consumer Behaviors Customer Vilue, Satistaction and Retention: Measurement of
Customer Value; The Tmpact of Digital Technologies on Marketing Strategien; Marketimg 1ihics
and Soctal Responsibility: Consamer Behavior and - Decision-Making:  Consumer Reascarch

Paradigms: The Consumer Rescarch Process,

UNIT
Consumer Decision Making: Levels of Consumer Decision-Miking: Models of Consumers: I'our

Views of Consumer Decision-Making: A Model o Consumer Decision-Muking: ¢ [raditional,

Nicosia, Howard & Shieth, Input Process Output and Engel-Kollat Blackwell Model); Comumer

Gifting Behavior, Beyond the Decision: Consumiig and Possessing

Consumer Motivation: Motivation as a Paychological Foree; The Dynumics off Motivition;

Types and Sy stems of Needs, Mativitional Research,

R
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UNIT I

Persunality and Consumer Behavior: Coneept: Theories: Personality and  Understanding
Lonsumer E)i\wcrsil}; Measurement of Consumer Personality: Brand Personaliey . Measurement ol
Hrand Persenality: Self and Selt-lmage; Virtual personality or Self.

Consumer Perception: 1lements of Perception; Dy namics of Perception, Consumer Imagery:

Perceived Risk: Ethices and Consumer Perception,

UNIT IV
Consumer Learning: The Elements of Consumer Leaming: Behavioral Learning Theories:
Cognitive Leaming Theory: Meusures of Consumer Learning; Ethics and Consumer Learning

Consumer Attitude Formation and Change: Concept: Functions: Structural Models of

Attitudes: Attitude Formation: Strategies of Attitude Change: Behavior and Attitude Formation:

Measurement of Consumer Attitude.

UNITV

Reference Groups and Family Influences: Concept: Understanding the Power of Reference
Groups; Selected Censumer-Related Reference Groups; Celebrity and Other Reference Group
Appeals: The Family; Socialization of Family Members: Other Functions of the Family: Family
Decision-Making and Consumption-Related Roles.

The Influence of Culture and Subculture: Concept; Nature; Hofstede Model: Measurement of
Culture; Subculture: Types of Sub-Culture; Cross-Cultural Consumer A nalysis.

Diffusion of Innovations: The Diffusion process: The Adoption Process: A Profile of the

Consumer Innovator and its Measurement.

Suggested Readings:

Ajzen. | (2011). Awritudes. Personality and Behavior (2" Edition reprint). Maidenhead: Open
University Press.

Hawkins, D. 1., & Mothersbaugh, D. L. (2016). Conswmer Behavior: Buiilding Mark eting Straregy

tl‘hmet..mh edmu W York NY: McGraw-Hill Education.
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MA MK 02 INTEHNSATIONAL MARKETIRG
U8t reibps

€ ourse Objeative,
he stanbenst receives o o omprehonsive caprsile of sl imarkes oo ioginent

Learning Outvames:

Vo Stidends esccesslully completing e course will be abile 10

20 Learn the best ways o bt prochacts or sery ives 10 odhwf Gouinies

3 Design and evilumte sustimnabibe strmegios iy globul bsiness eneirotiments fof tirark ety
sl products and services,

4 Apply the stepe and provesses involved in market entey strmtegs of o e e g loregn
ket

S Lenrn and apply ceport and import proveduore;

6. Learn various functions of foreign exchinge mitket and uraly ¢ exclimnge risk in foreign
markets;
Critically analy ze role of WTO initerational business

8. Explore dimensions of urellectunl progeny rights and their effect in marketiiig of pieosducts

and services imemationally.

UNITI

Overview of World Business and Framework of International Marketing and Trade
Theories:

Introduction to International Marketing- Process of Intermational Markenng, Henefits of
Imemational Marketing: Basis for International Trade: Principle of Absolile Advantige sl

* Principle of Comparative  Relative Advantage. Factor Endowment 1heory

UNIT N

World Market Environment;

Political Envieomment-Palitical Systems, Politica Bosks. Indicatore of Folingal Kok, Analy sis s
Measures 10 Minimize Pt(il\i{a! Risk, Cultural Favicomment- Culture smd e O s toriate s

%

Wy ko

e

i
AN

Bbipes el pivas Bipund geisngleisaareAResd Lo gt prpp

i



T T MOET M gng |
My, ter o 0I5 Adiministration (MBA [Full Time) [MBA F T bisprs.  inaih-atba e nt ginsg ek re cnsg o 2
aler ol . *

; o . 2 O wltrarad
Intluence of Caltgre o g) ( ofsumption, by Thinking, €0 Commmocstun Prosess, ol (g
. gl 3 ; e ¥ FONTF T
L rinversals, Learming 1o Legal Fovironment  Legal Systems, Legal form of Organ i

Multiplicity of Legal Bribery, Branch v » Submidiary, Counterfeiting. Geay Marbet

UNIT I
Foreign Entry Strategies and Internationyl Marketing mix:

Foreign Murket Entry Strategics. Forcign Direet Investment, Esporting, Licensimg, Joien vesture,
Acquisition, Strategic Alliance Munufacturing. Assembly Operations, Management € omtracts.
lurnkey Operations. International Research and Segmentation, Develop Global Products and
Pricing. Intemational Promotion and Ady crtising, Intemational Distribution Systemns.

UNIT IV

The Indian Export Scenario and Foreign Exchange Market:
The Export Impont Current Scenario in India: Import- Expon Policy. Expon Documeraation:
Export Procedure: Meaning of Foreign Exchange Market- Exchange Rate S5 stems: Concept of
Fachange Risk:

UNITV
International Trade Developments:

GATT WTO- WTO and its Agreemen. TRIPS and TRIMS, and Indian Patent law (in backdrop of

Indian Patent Act 1970); World Intellectual Property Organization (W1p0)- Objectives and irs

Functions,

Suggested Readings:

Cateora. P. R.. Gilly. C. M., & Graham, 1., J. (2018), Internctional Marketing ¢ 16* § dition, |,
McGraw Hill Education,

Hofsiede. G. (1980). Culture s Consequences. International Differences in Work-Reluted Veles

Beverly Hills: Sage Publications.

Onkvisit, 8., & Shaw. ). (2009). Inteenational Marketing - Analvsis und Stratesey (3% Edition)

Routledge Taylor & Fran&s Group
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MBA MK O3 - INTEGRATED MARKETING COMMUNICATION

O3 Credits

Course  Outcomes:  Student  understands  the  principles  and  practices  of - marketing

communications.

Learning Outcomes:

1. Students will be able 1o learn the concepl. principles and elements of integrated marketing
communication, marketing communication and stratepy.

2. Students will be able to demonstrate problem solving skills, plan and produce brand and
social campaigns theough qualitative research by analysis of select cases and quantitative
research through descriptive studies and experimentation,

UNIT I

Integrated Marketing Communication:

An Introduction. Need and Role of IMC within Marketing Process: IMC Challenges; IMC
Components and Tools: Advertising: Sales Promotion; Personal Selling: Direct Marketing: Public
Relations and Publicity: Integration Tools: Activation Tools; IMC Process; Law Governing

Advertising; Sales Promotion; Direct Selling and Online Marketing,

UNIT I}
Understanding Advertising:
Concept: Communication Planning; Objectives: Functions and Signiticance; Classification of

Adventising: Factors Determining the Advertising Opportunity of a Product/Serviee/ ldea: Fypes
of Appeals and Adventising Messages:

UNIT I

Communication via New Media:

Introduction: Online Advmisingﬂ;{s of
i y (D/ 81

/
dvertising: Type of Digital Ads; On the Interet: On

%7 of 120
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Master of Business Adminisration (MBA) [Full Time] [MBA FT..

"

_ i s . F, of Marketing,
Mobile Devices, Pros and Cons of Mobile Marketing, Pricing of Digital Ads; E-direc conigi

0 e : ta in Marketny
osales Promotion, | -Public Relations, Social Media: Significance of Social Media 1n ™
. o f Samcral

Communication Strategies, key Social Media Platforms, Oppontunities and Threats o

Media Application,

LNIT Y

Direct Marketing:

Impact and Signiticance of Direct Marketing: Factors Comributing to Growth of Direct Marketing.
Importance and Use of Database in Direct Marketing: Managemen of Direct Marketing: Use of
lesting in Direct Marketing: Lse of Market Research in Direct Marketing. Relationship
Marketing,

UNITY

Marketing Communication and Strategy:

Using IMC to Build Corporate Image. Managing Customer Perception; Building the Brand
through Communication: Monituring and Evaluation: Monitoring the Communication Program,
Creative Strategy Evaluation: Media Tools Evaluation and

Suggested Readings:

Belch. G.E.. Belch, M. A.. & Purani K. (2010). Advertising and Promotion- An Integrared
Marketing Communications Perspective, (Tth edition,). New Delhi: Tata McGraw Hill Education
Private Limited.

Clow, KE & Baack. D. (2012). Jntegruted Advertising,  Promotion  and Murketing
Commurnications, (4th edition.). New Delhi: Pearson,

Duna. K. (2016). Integrated Marketing Communication, New Dethi: Oxford University Press.
Kotler. P., and Kevin Lane Keller (2006). Murketing Munagement. (12th edition.). New Delhi-
Prentice Hall of India Private Limited.

Jones. ). P. (19940). The Double Jeopards of Sales Promotion. Harvard Business Review, 68(5).

Yeshin, T. (2003) Inreggpted Marketing Commumcation. The Holisti upprosh Oxtord:

Boston: Bunerwonh Heinemam.,
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VIA MK 04 SERVICE MAKREF TISG

Lesrning (hteimes:
Stidents sucossfully comnliting this commse will ba sbta s

o U taberstancd atud wxpibains (he tiatin e atul s i st i s Wt ating.

20 Apprecite the differance betwesn marketing (hrysicdt prodits sl weptythe ad 08k
i huding desbing with tha er tandid sarvieas iaatng mis, s tha Gan s ot 4
wFICES ITrketing

3 Vs thee Cimprs Mool Sor dinggnratng aind et servin aqualnty gredbe

UNIT -1

Understanding Serviee Markets, Vroduets and € usiomers:

Introduction 1o Service marketing. Distingtive ‘Auwketing ( ballengen o Servme, Sf i ox
marketing Mix, Customer Peliavior i Service Frconiwdnes, Custernar [pesuns Vise sy re
Fhree-Stage Model of Service Commumptin-Pre-Vurchaw “Aage, Swrviee 1iconpnnr “Aage wrid
Porsts brzonter Stage.

UNIT- 1

Building the Serviee Model:
Planning and Creating Services, Facilitating Sugplementary Serviees, | ke g Sngglersenary
Services, Branding Sirategies for Services, Dystritagion in Satoces, Deisemignng thae 1o0e A
Comact Optiems Jor Service Delivery, Place and Tine Do, britormy Seriers
Cyburspace: the Role of Imenmediaries; e Challetige of Dhateitadion o8 st ge Draneds Sariets
Istribratinsg Services Internationally.

WA af 120
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UNIT- 1

Service Pricing and Revenue Management: 2
Objectives for Establishing Prices; Pricing Strategy- Cost-hased. Value based. Competiion hased.
Positioning Services in Competitive Markets:

Concept of markel Segmentation and its focused Strategies; Service Attributes and Levels.
Positioning and its Impact: Internal Market and Competitor Analy ses. sing Positioning Maps 10

Plot Competitive Strategy. Changing Competitive Positioning.

UNIT- 1V

Designing and Managing Service Processes:

Service Process- Designing and Documenting Service Processes, Developing a Service Blue Print,
Service Process Redesign. Customer panicipation in Service Processes.

Crafting the Service Environment:

Purpose of Service Environment; Consumer Responses to Service Environments: Dimensions of

the Service Environment: Importance of Service Employees; Service Leadership and Culture.

UNIT-V

Implementing Profitable Service Strategies:

Customer Loyalty. Customer- Firm Relationship, the Wheel of Loyalty, Creating Loyalty Bons,
Strategies for Reducing Customer Defections. CRM: Customer Relationship Management.
Customer Complaining Behavior, Principles of Effective Service Recovery Systems. Service
Guarantees, Learning from Customer Feedback.

Improving Service Quality and Productivity:

Service Quality and the Gaps Model—A Conceptual Tool 1o Identify and Correct Service Qualin

Problems: Measuring and Improving Service Quality: Defining and Mcasuring Productivin.

-

N2

4

Improving Service Productivity. N /
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sugpested Readings:

Chondhan, N & Chowdhary, M COORY Markening of Servivey MacMilkin Pubbdiers Ineiis
1 amated

Lovelock, C L &Wirz b 016y Service Markering (8 ed ) Singapore World Scentihic,

ok LY A of Service Ouality
Parasuraman, A Zeithaml, V. AL & Berry 11 (1985). AL onceptual Model of Service LR

41-50
and 1is Tphication for Future Research. Journal of Marketing. 493 (Autumn. 1985, 31 A
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P ETING
MBAMK-0S - RURAL & AGRICULTURAL MARKE

03 Credity

Course Objective:

\ sects of Rutad and Agncuiiol
T .‘.]n_\:‘“\._‘yUl.ll'li“(l"-"“: ANC 10 ONPOSe the students oy BHots day o3 |

p : wderstandiige of rucal
; ISt hara i doycloped an understandiig
maheting as an mivgral part of nuirhetmg managcment. Jnd LETCHIN

dind agricaltuial issues with cmergang seenario,

I varning Outcomes:

: : ! Bev. i,
Students will be able o tack the rural markeling cos ronment in weris ol 11\””."5_:.!. i

physteal. socal, colnal. poliieal & technological aspect.
- i . . - )
2. Smdents will be able to comprehend the nanee and characteristics of rural markets.

Ao5tudents will be able to understand the rural mrastuciure. government support & s reley ance

tor marketing.

4. Students will be able to understand the rural marketing myths and the challenges related 1o it

S0 Stwudents will be able 10 draw an interrel:

CONSUMPLION patterns

UNIT-1
Rural Marketing:
Concept. definition. importance. nature and scope of rural marketing: Problems in Rural Muarketing

Rural Market  Structure; Demographic  Environment, Physical  Environment. Feonomic
Frvironment. Political Environment, Technological Fonvironment: Size of morai

AT
At

UNIT-H

Rural Economy:

The Economic Scenario in Rural India. the rural coonomic structure: rural

GCeipatien ixtltem angl

employment structure. income and consumption. rural nfrastructure and sovernment policies:

sources of rural finance: Rural Consumer Behavior: Factors atfectng  consumer boli o

vharactenistics and Psvehology of rural corsumer,

UNIT- 111

\
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Ruvval Prodoct & Diseribtion Ngenent;

i 1
Prvshin s

ottt Brasdiog atnd o ke Dastodsation i e ciesh ik ebe By s I taitd
o b seleation anad itecrsent ob e hanige be L b il b g Boprprne boade cpent pakitli
Pt ot Wt et
S RN

Auvicultore Marketing:

Sencuttire Marketing, Concept. Defmtion, St and Scopa chispaieristi Copppranents ol

Nercuttinre Marketmg, Sprcubone Packigng and Packing Fypus ol Agrcalivial Matertals T

Packing. Marketing of Scads Manwe: Fertifizors, Pestiendes, Pewds Tor Fivestock, B

aquipmient and chemicals mnal and apcaltoral parhe g st Sarker sesmesitiabion

Posttomng: basic tour P's of tural and agocaline niarketing,
UNIT-Y

Innovation in Rural and Agricolture Varketing:

Role of Innosations, taportance of Information and Communication Technologs (BCT) 9 rural
fiatribution Cooperatin ¢ Marketing: Fmergence of Organized Retnhing i rutal mathets Probles

and chullenges in rural and agriculture marketing,
Suggested Readings:

Krishnamacharyulu, C.8.G.. & Ramakrishnan, L. (2010), Rural Marketinz-Text and Coves

Pearson Fducaton Asia. 2nd Fdition,

Cropalsaamy, T (19Us ), Ruval Marketing Favironment, Proffems and Stratesies, Nk

Publishing. 3 Fdinon.

~Budi. RN, & i, NV (20100 Rural Marketng, Phmalaya Publishing Hovse Muniban

Kashyap. P& Raw, S 2019y The RPural Markeng ook, izt Pubbiviitions, sew Tty

oy ived Bedition. 2019,

('}u;‘r!;.‘r. S 12000, Rural Marketny Teveand Cases, Wisdom Pubhication Delb | i
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BLHoN VMANAGEMENI

-
A SAMES K DINIERI

AMRAN K ;
L 03 Credins

o Sales & Distribution funchions as teyal

Fo nnderstamd the importaned
swarding strategic compebin

Conrse Ohjecin e
Develop insights i

svatt o nakenme fam o h“‘\l“\"“ i

audvanitoee threne b Sales and Dhstnbuton

I carming Chateomes:
Stidonts w il be able o understand exoluton, rature and importanee of sales management

Students will be able o know the sklls o madern sales managers,

Loandentss wall be able o andenstand  the abjectives, strategies and  tacties of siales torce

management.

S Ntadents wat be able o understand the Tinkage between sales and distribution management.

SOStudents wall be able to learn about channel management & physical distribution,

UNIT- 1

Sales Management:

Meaning, obiecines, nature and scope of Sales Management: Buyer Scller Dyads; Theories of
selfing ATDAS theory. "Right set of circumstances™ theory, "Buying Formula™ theory. and

Behavioral Eguation theory of selling,

UNIT-1
Sales Management Decisions:

Sules and Terrmory Planning: Sales Organizatnon: Sales Forecasting, Sales Budgeting: Territon

Design and Sciung Quotas. ‘
UNIT- 11

Management of Sales Foree:
Sales Force Management: Sclecton. Trinmng. NMotivation, Compensition and Fypos ot Sales

meentines  Commissions. Fyaluation and Controlhng Mcthods o Sides toree Mamavenient.

Contherand Competinion, f
r\&%:(‘/ @ / W ) %/ NN
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UNET-1Y
Distribution Management:

T
[natribunon Manavenen .
st Lo ntroduetion, need and swope ol istrthutian st i ikt

Shannels strategy ey I8 i j¥ st
oy, ey els ot ehannels, functions of channels, exolution & possible s Bt oty

LN )

Channel Management Decisions:

(hannel Partners: ( Hannel Management

Destgming channel systems, Channel Intensity. Selecting

Clyanmel Condhet anagi et

19 313 b J PR ] s 3
Clannel Policies, Power hases o managing channel partners.

Channel Institutions - Retaling & Wholesaling,

Sugeested Readings:

o and Distriburion \andgemont

Sull. R.R.. Cunditt, E.W.. Govone, NGALP & P, S (2017) Sutl

Pearson. 6 Edition,
Wotruba. R, T. (19810, Safes Vamagement: Coneepis, Practice amd Cases. 4 oodyear Pub o
Johnson. EM. Kunz. DL & Scheuing. E.E. (1994). Sules Management: Concepl Practice anid

Caves. McGraw Hill College.
Tevt & Casex an Jucdian Porspecti

{201%). Sales and Distribution Management:

Laxmi Publications Pyvt. Ltd. 1 Edition.
\

20 VW
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VAN RAT PRODECT & BRAND MASNAGEMEN]

(3 € redis

e it wiith the Cinie et v
Conrse Ohjective: Fhe purpose of this cotne is for pinkee Foppnni it staelerits il thie (|
Ty Iees Btatd
Pronbint & Hod Nasgement e the contest ol promoting prondicts el sery e Btan
paitcme it s one of e mtegral pacds of the mrketing nunagemci and the organizations arc

syt b eorecracd abowt the brand mgge I genic ot

1 estrnmge Outcomes:
FoStdents sl be able woomderstand the terms Products, Product Mis & Presduct hine,

Students wall be able o leam ow 1o design marketing progeams o bnld brand equity.
LoNtdents wall be able to apprecine the role of brand exiensions i creating, enhiancing and
muntamnng brand equity,

4 Students will be able o understnd how marketers enhance brand awarcness, improves brand
g, ot positine brand responses and ierease brand loyalty,

Sostudents wall be able w understand how brand differs from a product

UNIT-1

Product Management:

Product, Detimuons & Features, Product Levels; Classitication of Products: Individual Product
Purchase Decistons: Difterence between Consumer Products and Industrial Products: Diffusson of

fnaon stion & Consumer Adoption Process: Product Differentiation.

LN

New Product Deselopment:

Factors Contributing o a pew Product Design, New Product Deselopment Process: Product | it
Cile; Product Mix, Factors AlTecting Product Mix, Product Mix Steae gies. Product [ ine, Product

Lane Drecimons,

i
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[EVEEELR Dyfrorent Mathods of Brand i
{ S s IR Y INT A Mauastite it oo C stonicy [elaliisding

LNEE- I

Brand Strategies:

Successiul Brands: Characierstios of Soceestul Bids Hrand Stiategies, Conatier e pritig]
spaced Clatier, Brand Posthonmg Brand 1 xtension Stateies, Brand Product e tatonship,

Brand Rovitahization

UNIT-M

Branding Issues & Challenges:

Other Branding Issues, Coneept and characteristios ol Tndustrial Brands, Brand Buildimg Issucs i

Sonvices, Congeprot 4 Retanl Brand Key Issues, n Building Retal Brands. Classification o Ritnl

Formats, Bihucsn Rranding and Retuling. \farketime Rescarch in Product and Brand Management
Arcas.
Suggested Readings:

Sengupta. S. {2005y, Brund Posttionmy Spratevien for Competitive Advantuge. NoCiraw Hll

§-ducation. 27 Edinon.

¢Chanawalla, ‘-‘\ 01Ty Product Manazement Himalaya Publishing House 100 T diton,
Axker. 1D A LT991) Uanamg Brand byguti, Free Press Macoillan,

Pearson. S, (1496). Hiolding Brands [irc . Padoras ¢ Macmillan,

Shrivastasa. R K. (2000), Froduct Management dnd e Prochuct Developmient. | seel Books,

New Delhi {7 fdition

Verma. B (2060 Bogiid Managoment. Tegt & Caney foacel Books, fndi 2 Fdition
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AIRAMIGON  STRATEGIC APARKE FING

I U iy

|
Course OUbjective: Uhe obiccing of T cotitad (s o oy ide e dikes Aol abwid e,
assoctated Wit the plaruor anplenenting and controflng e nnketing sty il b ek
thom famrhar wath the vacons disensioatis ol itk ting

. L carning Outeomes:

Lostudents wall be able v distmeimsh benween ditterent ey els of st v N ket
JoNtudents Will e abvie to wnderstangd the rode plaved by thie vefationships and petswork s of the Fires
- rmulation of Business M keting statepy
ANmdents wall be able o APPIECIAe e mpact of oW i iommatieon aivdd Communicat ions
technology on strateyies.

4. Students will be able o AP several direrent cthical taames orks o the analvsis ol decisions

N business marketing.
3. Students will be able o undersiand the sinificance of ek mational Business ooy ironment I

business-to-business stratesic decision making,

UNIT- 1
Marketing Strategy:

An Overview- Strategie Marketing Management: Coneept, Charactensties and trends, Murketing

i issues at ditferent level of Stratepy: Provess ot formuilatimg ang mplementing Marketing Stateey

Hierarchy of Strategic intent,

UNIT-H
Strategic Analysis and Choice:

Process of Strategic Choiee: Strategie Analysis: Tools and Feehnigues, Extemsl and Clistome

Analysis,  Competitor Analysise Market Anabvsisc Fiviomnesnial Analvsis i NIRINTR

Uncertainties, Intermal Analvsis, Corporate: Portioho: Analvais, SWOT Ajal s b aperiviicy

Analysis, Life Cyele Analysis. Steategie Grogp Analysiss Corporate Rostietu 1y

\@4 _ P, &"\Df/
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])l-cj\'itll‘.l\ n \I;l!‘krlin‘g_ by | |‘;||l-u\:

Comorate Onecin es and erom ibi
i R Lrowth stratee s then marheting imphcations, Busimess Stratoges and

ot INALClnNg impag W / ) Y
: hcatons, Opporeniy \alvsas nnderstundimy and mcasonmg market
bon W't | B Pl [ ¥ J .
Oportinies, U onstrmis m \melm:”- Steateey Tmplementations.
LNET- 0N

Formulation of Marketing Strateoy

m Ntategies tor now murket entrres, New Produet Development, Crrowtl niarkets. mature

Marken
and dechng marsetss Trans-natiosalization of World cconomy- Liberalization Measures and
Macro Eoonenmie Retomis and Structural Adjpistments,
UNIT-V
Implementation and the planning process:
marketing

Designing sppropaate structures and process of implementing different strategies.
Alanse markenng matrices: process of designing marketing metrics, SUategic monioring s SIEMS
e MSINICS.

and markdurg

Sugzeested Readings:

sabher. DA, (2013} Strategic Marker Vanauement. Wiley, 10™ Edition.

Walher, .0 & Mullins IW. (2010). Marketmg Strategy. A Decivion Foonsed Approach
* S . o3 AT .

AoGraw Hill educauion,

2 R kotler, 2. Sharmua. D 0191 Straresic Marketmg for Non Profee O gaZation s

- - iy
ANRCICAeh.
.

Pearson Fducaton, ™ Edition,
Karmi. A, (2008). Strategic Sanaocment and Busmess Policy, MeGraw Thll Fducanon.
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Course Ohjective

the studens » ALY able o
" . - ey s 38l ”,.‘
I the dearming Cansds and Sersices Fax (ST enables the Commimierid sisle /

PasIness COMENI to case micraction @ th OGS T authioritses.

2 This cotirse aoners the tundamental aspects of GST and prociwcal issucs 1 relisticn b HE
collection and fevy of Ly,

3. The lectwre will provide the students with know ledge and skills 1o describe widd el th

appheation of Goods and Services Tax im business practices.

Learning outcomes:
After completion ot this course the students would be shle:

1. To enable the students 1o learn the concepts indirect tax and GST from the pre-( ST persod

to post- GST peniod.

2. To understand the importance of indireet taves (GST) in the Indian and global coonony
and its contribution to the cconomic desclopment.
3. To comprehend the prinaiples of taxations, ebjectises of taxes and sts impact. shnttang and

incidence process of indirect taxes in the niarket orientated cecononny.

4. To understand the implications of GST on the taxable capacity consumers. dealers and of
the society at large and 1ts changes.

5. To make them to be a tax consultant in preparing the tax planning. tax management

Payment of tax and filing of tax returs

Unit 1: Introduction

Imponant definition under GST. Aggregate Tumover™ - See 2U0). Business - Sec 20175 Seope of
Supply. Business Vertical — See 2(18). Capital Goods - Sce 2019). Casual Tasable Person See
2020). Composite Supply - Sec 20302 Consideration  Sec 2(31), Continuous Supply of soods
Sec 2323 Contmuous Supply of services - Sec 2(33) Elecirome Commenie  Soo Mdd,
Flectronic Commerce Operator - Sce 2(45) Excmpt Supply - Sce 26473 Fived 1 atabhshien

_See 250y, Goods — Se¢ 252), Tepunt Serviee Distributor — See 2061, Job Wk Seo Jins)
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Luit 2 Supphyobevy & Collection
Sovpe ot SuppIy o Section ot CONT NG Meanig and scope ab supply

vy and Collecton of COST  Sec Y Composttion Fevy Seeion [0 ol (Sl Al

Unit 3 Fime of Supply
e of Supply of Goods - Sec 1 Time ol Nupply oF Sersices - He [ 40 e of Supply of

Gloods  Services « Reverse Charge  Sev 120H 1303,
Unit 4: Value of Supply

\'ahue of Taxable Supply - Sec 15, Feansaction value: Recourse 1o Rules. Rule 28 Value of supply
ot poods or services or both between distinet or related persons, other thin through an agent. Rule

39: \ alue of supply of goods made or reeeived through an agent,

Unit 8: Input Tax Credit

Concept ol ITC. Principles on Input Tax Credit, Conditions for Availment ol ITC by o Registesed

Taxable Person — See 16, ITC in case of Capital Goods, TTC on the Basis of use ot Inputs - See

1 7, Restrictions on ITC - Sec 17(5)

Supgested Readings

Acharjee. M. (2017).Coods and Service Tax

Chatterjee T.B. and Sony. V. (201%) Goods and Service Tax, Book Corporation
Subramanmian, P.L. (201 7). Guide 1o GST.Snow white Publicatons. India,

Datey. V.S, GST Ready Reckoner. Taxmann Publications, New Delhi, India: Latest editon
Garg. Keshay, R, GST Ready Reckoner . Bharat Pubhisher.New Delhi Indias T arest edition

Gupta, S.8. GST Law & Practice. Taxmann Publications, New Delbic Latest edition
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MBA-FM-0ZSECURITIES ANALYSIS AND INVESTMENT
MANAGEMIENT

44 pediie

Course Ohjective
[ student Tearns the wpphicathon of Ui analy sis il s lopn mi insight iito bebivior of ek ket

Prives

Learning Outeomes:

I Upon completion of this course, stidents will be abile 1o

20 Determine how the ownership of renl wssets is disteibuted among investors, I investoment
helpe 1o understand 10 more specific security -selection decisions. Helps 1o understand
fish-return trade-olT,
How the Epected return caleulated, Role of GM and SI in stock price analysis. Heta value

‘i

role in stock prices and Sharpe ratio calculation
4. Help to leamn Portfolio process, Un derst and value at risk, o un deest and Bisk Pooling,
Risk Sharing, and the Risk of Long- Term Investments,

& To understand CAPM.

UNIT 1
Investment: Meaning, Investment vs. Speculation:
Characteristics of Investment; Investment Process: Securitics Mirket; lssue of Securities. Iniial

Public Offer (1PO); Right lssue: Bonus bsue: Privane Placement; Listing: Trading. Settlement, The

Financial Crisis of 2008;

UNIT 11
Yaluation of Securities;
asic Concepts: Retum, Kisk, ttrinsic Vidue: Problem of Keturn & Kisk: |spected Metam,

Varianee, Standard Devigtion Valuation ol Fised Tneome Seconties, Debentures wnd Bosuds

Curremt Yield: Yield To Mawrity (Y IMy Yield 1w Call (Y10 ), Bond Duranon Y sluation of
\ %
WY T
'."\\‘. K}J\‘ %N

TTuf 26
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atron, Seeurity Beta,: ( eulining & Inteepreting Bera

UNIT I
Approaches to Security Analysis' Fundamental Analysis:
Economy - ! i .
my, Industin and Company Analysis: Technienl Analysis: Dow Theory: Flliot Wave
Moving Average. |0 Nl “ -
2 Average. xponential Average: Oscillators; Rate ol Change (ROCY, Relative Strength

Index (RS1: Moving Ay crage Convereenee Divergence (MAC D) Breadth of the Market;

UNIT IV

Portfolio Analysis and Selection:

Portfolio Return and Pontolic Risk: Modern Portfolio Theory: Markowitz Theory: William
Sharpe's Single Index Model: Capatal Asset Pricing Model (CAPM): Arbitrage Pricing Theory
(APT): Efficient Market Hypothesis (EMH): Security Market Line (SML) & Capital

Asset Pricing Model (CAPM): Estimate CAPM Beta: Using the CAPM to Caleulate the Porttolio

Return.

Unit V
Portfolio Evaluation & Revision:
Methods of Portfolio Evaluation: Sharpe's, Treynor's and Jensen’s Measures of Portfolio

Performance Evaluation; Fama's Decomposition of Portloho Retarn.,

Portfolioc Revision: Need. Constraints, Revised Techmques, Value at Risk and Portlolio

Optimizalion.

o P
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MBA FV TTT A
1BA FM 03 - FINANCIAL RISK MANAGEMENT

Credit 03

Course Outcomes:

The student walk
alkthro > historic [ inanc
and general ins :,ll:-‘h the historical perspective. to the financial aspects of important life
get surance products, and understand the role of Actuaries.
Learning OQutcomes:

i. zisr;’.;?rsckthe J!'mm‘sci;ll risk 1.1‘san.agc'mcn! process.

. v kev factors that affect inmterest rates, exchange rates, and commodity prices

3. Evaluate the various financial risks that aflect most organizations. i

4. Describe how key market risks arise, such as interest raie risk, foreign exchange risk.
and commodity price risk. ) )

5

Considf:r the impact of related risks such as credit risk, operational risk, and
systemic risk
6. Evaluate ways 1o manage interest rate risk with forward rate agreements. futures. and
swaps.
UNIT1
Introduction to Financial Risk Management:
Introduction: Risk. Financial Risk, steps 10 Risk Identification, Top-Down and Building-

Block Approaches to Risk Management, creating value with risk management.

Risk and the Management of the Firm: The Pervasiveness of Risk. importance of
Management of Risk. Financial Risk and Financial Distress. The Costs of Risk
Management.

UNIT I

Market Risk and Credit Risk:

Market Mechanisms and Efficiency: Introduction of Market Efficiency, Market Liquidity.
the Role of Financial Intermediaries, Systematic Risk and Non-Svstematic Risk.
NManaging Market Risks. Credit Risk and its Effects; Credit risks Include-Default
Risk. Counterparty Pre-Seitlement risk., Counterparty Seitlement Risk. Legal Risk.
Sovereign or Country Risk. Concentration Risk.

Interest Rate Risk: Inroduction of Interest Rate Risk. The Term Structure of Interest Rates.
Analyzing Yield Curve Behaviour, The Moncy Markets. Term Instruments; Currency
Risk: Introduction of Foreign Exchange Rate Risk. Foreign Exchange Exposure.

UNIT I

Commodity Risk and Quantifying Financial Risks:

Equity and Commodity Price Risk:, Equity Market Risks: Commodity Price Risk:
Introduction of the Price-Generating Process for Financial Assets; Understanding Volatiliy:
Describing  the Price-Generating  Process: Conditional and Unconditional Volatility :

gy

\\
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Wit amd Uinweighied volatilitg, FWALA and GARCH(L T approaches to volatihity,
ONTHPRNII OOV i :
Quantitving Financial Rishs: Stavstical Anadysis of Financial Rl.\lf. Ihe .\lgmhlv.um.' ol

e Nowvmal Dasteibation, L derstamding the Risk Measmes, Measuring |h-; Rvilulmm-hlp :
Between Assets, Partiodin b apected Retum and Risk, Practival Considerations in Measuring
Risk, Extimating Pocttolio Vadue at Risk

UNIT I

Financial Methods for Measuring Risk:

Financiat Methods for Measaring Risk: Using the Present-Value Approach to Determine Risk,
Caleulating Spar Discount Rates for Spevific Matarities, The Tenn-Structure Approach to
Risk Measurement, Qualitative Appronches 10 Risk Assessment: Qualitative Forecasting
Methods, Qualitative Forecasts, Asseasing Qualitative Accuraey.

UNITV

Controlling Risk with Financial Engineering & Hedging:

Policy and Hedging, Measuring Risk; Global Initiatives in Financial Risk Management;
Basives of Derivatives: Fornards, Pricing of' Forward Contracts under Assumptions of
Dividends: Futures, Settlement Mechanism: Clearing House Coneept; Hedging with Future
and Forwands: Basies of Options using Black-Scholes Model; Reporting and € ontrelling
Risko A Note of Wamning.

Suggested Readings:

o Horcher, K. AL (2005). Essentials of Fimancial Risk Managemen: Hobokon. New
Jerseyt John Wiley & Sons, Inc.

*  Hull J. €. (2000). Options. Futwres. and Other Derivatives [OFQD]. Sixth Edition,
India: Prentice-Hall.

¢ Hull J.C 20070, Risk Management and Financial Institutions (RAMKD, 2

nd edn. Upper
Saddle River. NJ: Peasson,
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Foreign Exchange Transactions

' T : ' and Forward
oy _ , TRy o ale !1:”]\ Whrons HI'H'I![
Foreign Lxchange Transachions - Purchise and Sale :

2 : ¥ . '
i - ' i alcs ’ 'L'] ;l] [\i""."\ th
~ | ~ ales LSRR Nnes ” Ving RII.I : ll'lﬂ p ‘
l]dll ACHONs RL’&](I_\' l'\k.:h;”]}ft' R.Ilkk I ||HL|P;]] I'\PL. ol '|.|‘ 1L

Ligss cosre Deals. Trading.
Selling Rates - Ready Rates based on Cross Rates — Ioter Hank Deals - Covet Deais A

Swap deals, and Arbirage Operations,
Unit IV
Forward Exchange Contracts

Forward Exchange Contracts - Factors that Determine Forwan d Margins - Calculavon of Fixed
Forward Rates and Option torward Rates — Forward Fxchange Rates Based on Cross Rates
Exccution of Forward Contract — Cancellation/Extension of Forward Contract - Inter-Bank

Deals (Theoretical Aspects only)

Unit V

Fxchange Exposurc and Risk

Fxchange Fxposure and Risk  Management: Transactuon Exposure - Translation Exposure and
Economic Exposure Management of Risk Exposure (netting, Marketing. leading and lagging) -

Assets and Liabilities Management and techniques - Currency Futures and Options Contracts —

Financial Swaps - Forward Rate Agreement - Interest Rate Options.

Suggested Readings:

C. Jeavanandam. (2012) Foreiyn Exchange Practice and Conceprs. Sultan Chand & Sons,

New Delhi,

Apte P.G.(20] 1) hternational Financial Managemend. Tata MeGraw Hill, New Delhi

Alan C. Shapiro (2010) Multinational Finane il Management Prentice-Hall of India, New Delln

Cheul S Fun & Bruce Gresnick (2008) International Fenarcial Management Vata McGraw -Hill

Co. N¢ '\Pf:lhi,
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MB A ENMAOS MICROPINANCE

Course Objective Credit 03

hio COUTaE OB IMICT L i é
Phe course on microfinance s intended 1o give an exposure 1o (he theoretical underpiniigs ol

T L o L A o L . . . o th
e Towoukd cover the basie practices meluding the diverse approaches sed 1 the

et and non=perail Ao

Learnine Qutcome

TR

U nderstanding the concepts & signiticance ol microfinance.

4

3 Understand the manner in which microfinance may be utilized o aceelerate the expansion

of Tocal nucrobusinesses.

fad

Be familiar with the process of tinding loan recipients and delivering @ microlinance pitch.

L nit ]
F.conomics of Poverty

teonomics ‘of Poverty - An DLCnIcws Feonomic Growth & Development: Poverty ds an
impediment of growth - Poverty alleviation measures - Micro finance — Concept - Nead. scope.
assumptions. Imporiance Micro-finance as a development ool - lessens from international

expericnie.

Unit 1
Fundamentals of Banking
Fundamentals of Banking - Social Banking concept and s relevance e developimg countries -
Dehivering Financial Services to the Poor - Micro-finance detnen Methodoloey - eeal and
& 2 UL b
Regulatory framework - Governance and Managenal Aspec —
g ) ¢ jovertance and Manazerial Aspects - Mictotinance models and

haractenstics - Designing a Microfinance Progrimine,

103 |
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Impact and ivsaes of Microfinance

| " 850 peyiter
il focus. Gendercd ncralinanes

gt and ssaes ot Microfinanee Gender sensitivity .

o i oL wally ¢ .I::‘f Clgutts
worldwrde outreach and tuture direction o Vicratinance Irinon

SO
» setsSiIci 4
acro-tinance Modeh-dmpact of picro-finanee » Finergimg 19sucs ITTPACT s ssiierit «

dasossment

Unit IV
Financial products and Services-Revenue models

Financial products and Services-Revenue models of micro-tinance: profitability. cfficiency and
Productivity-Risk Management-Basics of Banking-Development banking and priority sector

lending- Financial accounting and reporting.

Unit V

Micro-finance in India

Micro-finance in India - History. Models. Current Practices and Trends - Indian Financial Scctor
and Financial inclusion - Micro-finance movement in India - Characteristics of micro-finance in

India — Future of micro-finance in India.

Suggested Readings

Dowla and Barua. (2006). The Fror Always Pay Buck. The Grameen I Storv. Kumarian Press In¢

Lidgeraood. White and Brand. (2006). Transtorming Microfinance Institutions Providing Full

Financial Sen ices to the Poor, World Bank Pubhications.

104!
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MBA-FM 06 - INDIAN FINACIAL SYSTEM

Credat O3
Course Quicomes:

The stident dey clops an wsight imto Indian fin

ancial system and learns application of consumer and
lease inancing, role of intermediar

res and credit rating methodology .

Learning Outcomes:

UNIT1
Framework of lndian Financial System
Financial System - Significance. Components, Designs, Nature and Role. Financial System &

Economic Development.

Financial Markets - Money and Capital Market, Recent Trends in Indian Money Market and Capital
Market. Derivative Market.

UNITH

Factoring and Forfeiting - Distinctive Functions of Factors. Types. Difference between Factori ng and
Forfeiting, Legal Aspects, Advantages, Factoring vs. Bills Discounting. Intemnational Factoring.
UNIT IH

Consumer Finance and Lease Financing

Bill Discounting - Types of Bills, Discounting of Bills, Purchasing of Bills, Drawer & Drawee Bills.
Credit Cards - Functioning of Credit Cards.

Lease Financing - Meaning and Types, Financial Evaluation from Lessor & Lessee Point of View.
Economic Aspect of L.euse.

Hire Purchase - Meaning and |.egal Aspect / Position; Hire Purchase vs, Lease Finance, Hire Purchase
vs. installment Payment.

r\\“.‘;zu}q ) y 4
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MBA FM 07 - PROJECT MANAGEMENT

Credit =03

Course Outcomes:

The students learn the application of project management ideas including idea generation,
formulation and review.

Learning Outcomes:

Manage the scope. cost. timing, and quality of the project, at all times focused on

project success as defined by project stakeholders.

2. Align the project 1o the organization's strategic plans and business justification
throughout its lite cyele.

3. Project goals. constraints. deliverables, performance criteria, control necds, and
1dentify resource requirements in consultation with stakeholders.

4. Implement project management knowledge. processes. lifecycle and the embodied

concepts. tcols and techniques in order to achieve project success.

5. Adapt projects in response to issues that arise internally and externally.

6. Interact with team and stakeholders in a professional manner, respecting differences,
1o ensure a collaborative project environment.

1.

Utilize technology tools for communication, collaboration, information management.
and decision support.

8. Implement general business concepts, practices, and toals to facilitate project
Success.

UNIT1

Meaning, Naturc and Importance of Project:

Introduction; Concept of Project and Project Management; Characieristics of Project;
Classification of Project; Project Selection Process: Project Life Cycle: Project Report:

Generation of Idea; Scanning for Project Ideas; Preliminary Sereening, Attributes of Good
Project Managers.

UNIT I
Generation and Screening Project 1deas and Project Appraisal:

Project AppﬁiiSﬂ!; Technical Appraisal; Market; Financial and Economical and Management;
Corporate Appraisal; Social Cost Benefit Analysis; Monitoring the Environment. Rational and
Approaches to 1t (Unido and L.M. Approach),

WOV W &Q & -
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UNIT I

Caphtnl Expenditure Decision: i . LA
Moject Financhig Sources of Finanee: Role of Iinancinl Inmlmtr
of Capital Dudgeting Decisions: Importance of Capital Budgeting
Ixpenditure Decistons; Capital - Lxpenditure Budgeting I'rm.'lt‘?-..*...
Budgeting: Resouree Alocation Framework; Capital Budgeting Difficulties,

ons: Maaning and Ieatures
Decistons; Kinds of Capital
Criterin o Capital

UNIT IV vrid .
PProject Risk & Evaluntion: [ntroduction, Risk Management, Role ol Risk Management,
Steps in Risk Management, Projeet Evaluation; Post Project Evaluation fl’nst .A.l.““”" ".“’J'“'F'
Contracts (Tumkey, Non Turnkey, Sub Contracts, Tenders); Rehabilitation of Sick Projects

UNITV

Project Formulation and Network Techniques

Project Formulation - Technical, Marketing & Financial Aspects, Total coat of the project,
Means of Financing, Working Capital Requirement and its Financing, Profitability
Projections and Projected Cash Flow Statement and Balance Sheet, PERT/CPM-Background
and Development. Development ol Project Network, CPM Model; Determination of the
Critical Path, PERT Model: Project Crashing and Time-Cost Trade-Offs, Time Estimation,
Work Breakdown Structure( WBS)

Suggested Readings:

Chandra. P. (2017). Projects: Plaming Analvsis Selection F, inancing Implementation
and Review, 8" Edn,, New Delhi: MC GRAW HILL INDIA.

Desai, V. (2000). Project Management and Enrn-pn-uwr.r,f:ip. Mumbai: Himalava
Publishing House, y

Passenheim, O. (2009). Project Management Frederiksberg, Denmark: V
ApS,

Desai,Vasant (2018). Project Management. New Delhi: Himal
ISBN Number; 978-93-5142-037-8

Kerzner, Harold. (2013). Project Management: A
Scheduling and Comrolling, (11" Edition), Wiley

entus Publishing
aya Publishing House,

Systems Approach to Plannin g
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VB A-FVAO8 GLOBAL M RGERS AND AC Ot ISERTONS

Objectives: ( redit 03

1. Poprovnde o hyroad overew of corponie \erpers and AcquisHInis.

It vy It|=.'l1- L

L

o wnnderstand the conceptual trames ork and a review the cmpiic
3. To anmalyre the financial. strategie. coononic. and managet il perspeciives sl
1 carning Qutcomes:

1. The lcarnar knows about overseas busimess capansion SHACEIS.

3. The students gan koow fedge from ditterent [v e ciases on international Mergats & ACqUISIONS
and their complexities.

Unit 1

Global Corporate Restructuring

Global Corporate Restructuring Process = Mergers & Acquisition Strategies - Building Values
Approaches o Orerseas M&A Strategy Alernative Perspectives on Mergers  Formulating
Competitive Strategy - Overseas Fxpansion and Diversification Strategy Deal Structuring and

Negotiation - Payment and Legal Considerations.
Unit 11
Mergers

Types of Mergers - Horizontal Merger — Vertical Merger Conelomerate Merger - Economic Rational
. o = . MY [

for Mergers - Managerial and Financial Synergy — Theories of Mergers and Tender Otfers — Sefl Ot
o ) 5 3 LIRS

~ Divestitures - Spin-Offs - Equity Carve-Outs Restructuring - Joint Ventures - FSOPs - G
= : R LS 1oy

Private and Leveraged Buy-Outs (LBO)

Unit lll

equisitions V 2
Gy

109 |
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Qecnpities  Lrading and
at the Intermational

fnsicer Trading

I‘n.\l-i\ct|lli:\i[il mn

bntematonal Regulatony Finmewak of M&A

Reguirements  Risk Arhiage WAL Activity - nsider Liading

\ / 1 and
Clinllenpes ol Cross-Horder M&A Audht

Lavad At Frost Taws

Organteational Learnmy,

Lnity

Reeent Trends and Developments

Recent Tronds and Developnients in Global M&A Practices: M&A Practices in India issuc and
and Acyuisitions Cross-Border M&As versus Gireenticld

| M&A.

challenges. Motvations tor Mergers

lvestment, Recent National and International Case Analysis of Corporate Restructuring anc

Suggested Readings

/ Abdol S, Seoli (2014), Global Mergers and Acquisitions: Combiing Companies across Borders
Business Expert Press,

Andreas Lachmann (2010 Globe Business Publishing Ld, Globe Business Publishing Lid

Weston Fred 1ctal, Vergers, Restructieing and Corporate comrol, PHI, Delhi
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MEANOP - PRODUCTION AND OFF RATHONS MEANAGEMENT

£ 0 iy

{ sarse Outcome
Ui sl Beas e maaoey o ok Y l"L"“!"ln&' Is e AT fopey sding fa by dlraryge wnld
foy sinm
Loatrning Outvomes:
1 Studenis L0 e able 1o lewm operational ieesminedogy . mathematical Rarecasiiog MLy
controd and guakiny comtrol technigoes
> Stadents will be able 10 leam facility kayou. appdy Just In Fime and | inear Frogramming ool

s Prosgoction

3. Students will he able 1o analy z¢ the process of production and operation and balanving the T
1o enhanve the productivity of the organization
LNIT )

Operation Masagement: An OVerview, Definition of Production and operabion  management,
Production (ycle, Process selection and design. Manufacturing provess selevtion and design, service
process selection and design, wainng line analysis, Responsibilities of Operation Manger. New
Peoduct Development, Praduct Design. L eaming curves, Plant Location. Layout Planning.

UNIT I

Forecasting a> 2 planning 100l, forecasting 1y pes and methods, Time senes amabysis, | sponeniial
smoothing. Measurement of Errors, Monitonng and Controlling. Forecastmg Models. Hos Jenkims
Methads, Productiviny and Work Study. Methads Study . Work Measurement

ANIT N
Production Plansing techniques, Capacity maragement. lean production. L of bakance chadubing
npes and pracipies
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UNIT IV
. . v welive, Factor, Process,
Master Prostuction Sehedule, 111 Production, Tnventors Management- Objective, Fact

Inventon control eehniques= VED, EOQ, S1D, TSN Analysis
UNIT V

Basic concepts of quality: Dimensions of Quality Juran’s Quality Triology, Taguchi techmgues.

Deming's 14 Principles, PDCA evcele quality circle, Quality improvement and cost reduction- 7 (X

wols and New QC 1oals, 1SO 2000:2015 and 1SO 9001:2015, Coverage Six Sigma.

Suggested Readings:

Bharti.. P. {2018). /ndian Financial System (Fifth ed.). Pearson Education,

Gurusamy. S. (2009). ndian F; inancial System (second ed.). Tata McGraw- Hill.,

Khan. M, (2013), Indian Financial System (nimth ed.). Tata McGraw-Hill.

Machiraju. H. (2012), Indian Financial Svstem (founth ed.). Vikas P
- S

ublishing,
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MEAOP2ONEEPPEY CHAIN MANAGEMEN]

Course Outeomes|
Hhe stden devehops o khewn iideradanding of Toghebfos Biagemenr iveion I Aol
networhing ot elements of Supply hain

VO nedin

Learning Outcomex

Lo Analy e the manuticturing operations of o firm
3 Apply sales and operations planning, MII and leam inamiaciiiig e M ejMa
Apply Togisties and purchising concepts o mprove supply chsli operitions

A Apply quatity mansgement tools fon provess improvement

UNIT
Iatroduction-Basie Concept & Millosophiy of Supply Clirin Manigerment | e A A

Flows (Cash, Value and Information) Kes Issies in SCML Henelit

UNIT- N

Loghsties Management: Losghstion an part of SCM, Logisties Costs, Different Miodels, | ogiatios Subs
Systern, Inbound and Outhound Logistioy Bullswhip FOet i Fogistion Distribution and Wirehousing
Management.

Purchasiog & Yendor Manugement: Centralized and Daveninlized Purchising b tion of Purchise

l)qmﬂll;ﬂ Purchase Policies, Use of Mathemticnl Model Tor Vendor Ratig  F s aliation, Sing e
Vendor Concepl, Management of Stores Accounting for Materials

UNIT I
inventory Management: Concept Vanous Cost Associted withe Tnvenmtony . Vanous OG0 Midels,
1 ufter Stock ¢ Trade-0f1 between Stock Ot Working Capinal Cost) Eemd e Reshionon, Beorder Pt

N
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- ¥ . enENVE Anal 518 Justin fime
Reorder Level Fixation. Ixercises Numerical pProblem-Solving ABC. SDE VED Y

& Kanban Sysiem ol Inventony Management.

UNIT IV .
ply Chain Management. CRM Vs SCM.

Recent Issues in SCM: Role of Computer’ I'T 10 Sup r
Outsourcing- Basic Concept. Value

Benehmarking- Concept, Features and Tmplementation.

Addition in SCM- Concept ol Demand Chain Management.

UNITV

C'ase studies Related to the Entire Syllabus

Suggested Readings:

Raghuram, G.(2000). Logistics and Supply Chain Munagcnent: Cases and Concepts (1st Edition).

New Delhi, India: Macmillan.

Krishnan, P. (2015). Handbook of Materialy Management (2nd Edition). New Delhi, India:

Gopala
Prentice Hall India.

Agarwal, D. K. (2003), A Texthook of Logistics and Supply Chain Management Ist Edition). New

Delhi, India: Macinillan,
Sahay. BS. (2012). Supply Chain Management for Global Competitiveness (2nd Edition). New

Delhi. India: Macmillan.
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SMUA OFY . VINANCIAL FCONOMETIICS

{ puddit 44

Conrve Outeomest T conrse iitis b puoy e shidadivs with e basie Truinkment A Tisimin ial

e series dinli

Ledarning Outcomes;

Lo In particutar, 3l benelin students in terms of:

2 Understand types and Torms of diti i how s e in econemmieti vl y s

3 Identify sources of finaneiul dita (8oomiberg, Capitisl 10), Compustat. W aburs Vi, €15
10 retrieve necessirs ditti (o ecomometric aimlysis

4. Demonsteate knowledge in ecomometric methods such as 1egression atraby i aned Visne
serien unalysin.

5. Melp students acquire skills in using computer programs (Lviews. cucel) Vo perlonsn
econometric apphications.

6. Developing their ability 10 model the expected mean and volatility m financial dats 2 4
means to a more informed asscssment of the risk and return asuxiated with differers
investment strategies.

UNIT |

Financial Econometrics

Scope and Methods: Maodeling Univariate Time Series: The Data Generiting Process. The

Behavior of Financial Vanables: Distributions of Ketums. Multivarisie Keturms: Famparical

Propenties of Returns: Stationanty . Cosrehation and Autocosrelation unction.

UNIT I
Autoregressive Vodels:

Auoregrewsive Models: Propentics of AR Models; Jdentify ing AR Models i Prictics: Goodngss

of Fit: Forecasting: Moving-Average Models: Properties of MA Models. Identily ing MA Order.
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b stimation, Forecasting Using MA Models: AR MA Madels: Properties of ARMA (1.1) Models;
Forecasting Using an ARMA Model.

UNIT I

Vesting for Trends and Unit Roots, Time-Van ing Volatility Models; Unit Root Processes; T esting
Dickey Fuller Tes: Philiips-p
Characteristics of Volatilitv: The
The GARCH Mode

tor Unit Routs: erron Test; KPSS Test: Structural Change:

ARCH Mudel: Properties and Weaknesses of ARCH Models:

I- Extensions 10 the Basic GARCH Model: Asymmetric GARCH Models:
GARCH: Stationan ARMA
Multivariate GA RCH Formulations,

Estimation of the -GARCH Models; Lagrange Multiplier Test:

UNIT 1V

Multivariate Time Series Analysis: Weak Stationarity and Cross-Correlation Matrices: Cross

Correlation Matrices: Vector Autoregressive Models; Estimation and Forecasting with VAR

Models: Impulse Responses and Variance Decompositions; Vecto

r Moving: Average Models:
Vecior ARMA Models.

UNITV

Co integration and Error Correction Models: Linear Combinations of Integrated Variables, Co
iniegration and Common Trends: Co integration and Error Correction; Te

sting for Co integration-
Engle- Granger methodology: Johansen Test.

Suggested Readings:

Black. F. A. (1973). The Pricing of Options and Corporate Liabilities Journal of Political

Economy. Journal of Political Economy.

Campbell. J. L.: Andrew W. Lo. & A. Craig MacKinlay (1997). The

Leonomerrics of Financial

Markets.: Princeton University Press. Princeton, N.J. ISBN:978140083021.

Carroll. R. R, (1995). Measurement Error in Nonlinear Models Chapman and Hall. London.

Harris, R. |, (1995).Using Cointegration Anulysis in Econometric Modeling. Prentice Hall, 1.

Enders W.(2014). Applied Econometric Time Series (4" edition). John Wiley & Sons. ISBN: 97%.
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Tsay. R.S.(2002), Analysis of Financial Time Series. John-Wiley & Sons, Inc., New York

A“w-Sahalia. Y. and Lo, A, W. (1998). Nonparametric estimation ol state-price densities implicit in

financial asset prices. Jowrnal of [inance. 33.499-547
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MBA OP4- STRUCTEHRAL EOEATION MODELING
5 L raidits

Course Ovteomes: Studerits will Wave 2 wiorhing wixderstanding of Wessnsl s 190 A5y

Learning Outcomes:
The students will be able 10 devebop & sAid coneptia a0 teoretival wdsetandig  well s wility
1 use SEM and it sex temsions corsectly and effectively in yous imn m deprodend 1euwach

LNIT

Structural Equation Modeling - Irdroduction and overview: - Fundamentsl deas oA Meaasemen.
Developing Conceprual Variables, Undersiand Reficctive ve. Fermative | e Y asatioy, | iderstand
and Know methods for Amsewing Dimemionabity, Reliability and YValidny o wales. SEM
Assumptions: Building blocks: Multiple regression and factir aralysis. Multiple Regsession Path
Asalysis: Manifest and Latest Models

ILNTH

Confirmatory Factor Analysis — b Introduction; Measurement and 1o comminuation, Gosdness of Fit
Indices.

LNIT -1

Confirmatory Factor Analysis -1 Invariance. Means, Higher-order models. bi-facior models,
formative measurement. and categorical Drata: Multiple Group CFA.

UNIT-IV
SEM Models Mediation. SEM Models including interactions (smoderation . Multilevel CFA and SEM:

some Carlo simulation of power,

LNIT-V

ftem Response Theory Models. Understand, imterpret and implanent (KT model, Latent Class
Analysis: Understanding, imerpret and implernent LCA for 3 masn applications: measining categorisl
stent variables, diagnostic testinig, and Jongitudinal trajectony clusering.
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Sugzested Reading:

Nline. RB. 12015, Principics and Praciice of Sirwcnurad Equation Mode lmetithed ). New Y ork:
Guiltorg. L

ORourke, N & Hacher, | 12013y 4 -\‘*t}"""'_""-""f‘ Ipprowch w Using SAS fiw Factor Anatvses annd
Edition). sas Press.

2015) ¢ ontirmaton: Foctor Aradvsiy

" N ¥ e T Jl ! *
Lintle, T D {2013y -""”."‘J"!"K" n the social saonees Longiiding! Striciural Equation modcting
New York, NY. US: Guilford Press.

Hoyle, RH.(Ed) (2012

Structur ;i Eguanon Ak -‘.'dmg (2

Brown 7.4 ¢ for dpplicd Research (2nd Ed)). The Guilford Press
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The Guilford Presc.
»- Handbook of Structr sl Eguation Modeling. New York: The Guilford | ress
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